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Background

The configuration of the network society as a novel structure in which the 
morphology is about action (Castells, 1996), and within a social scenario 
characterised by modern liquidity (Bauman, 2000) and constant change 
(García-Orosa et al., 2020), has fed a complex ecosystem in where media 
and humans interact (Postman, 2000).

The hybridization of strategies designed for an offline environment and 
the most ground-breaking online ones have coexisted for half a century. 
However, during the last years have emerged new journalistic strategies 
and also novel actors that, as in the case of digital platforms, have been 
converted into gatekeepers. International reports like Digital News Report 
by the Reuters Institute for the Study of Digital Journalism (e.g., Newman 
et al., 2017, 2018, 2019, 2020, 2021) or The impact of digital platforms on 
news and journalistic content by the Centre for Media Transition (Wilding 
et al., 2018) expose the continuous changes and their influence on journal-
ism practice.

On the verge of 30 years of history, a review of the digital journalism 
and online native media is required in order to apprehend the knowledge 
and experience acquired, but above all to provide students and profession-
als with an up-to-date and detailed overview of the trends pointing to the 
future of journalism: the hybridization of practices (Hamilton, 2016); the 
ways in which information is being produced and disseminated (Domingo, 
2016); and the search for emergent narratives and languages (Jenkins, 
2003; Scolari, 2014; Uskali et al., 2021).

Innovation in media outlets in an era of automated, 
convergent, and digital journalism

After years of convergence and often uncritical implementation of techno-
logical platforms’ latest proposals (Rashidian et al., 2020), the media opted 
for the hybridization of content and professional practices (Chadwick, 
2013). These changes in work routines (Spyridou et al., 2013), information 

Introduction
Berta García-Orosa, Sara Pérez-Seijo,  
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flows, and citizen news consumption (Carlson, 2020) have been significant 
and are sometimes described as seismic (Rashidian et al., 2020). Recent 
research confirms changes not only in production but also in the recep-
tion and circulation of journalistic messages (Newman, 2021; Newman  
et al., 2021; Toural-Bran et al., 2021; Vázquez-Herrero et al., 2022; Wild-
ing et al., 2018).

Closely linked to audience relations, practitioner characteristics have 
changed (Berganza et al., 2017; Mellado et al., 2007; Mellado et al., 2020; 
Weaver & Willnat, 2012). Journalistic storytelling forms have also under-
gone changes as seen in crossmedia, transmedia, and immersive strategies 
(Gutiérrez-Caneda et al., 2020; Jenkins, 2003; Larrondo-Ureta, 2016; 
Mabrook & Singer, 2019; Shin & Biocca, 2018), and new typologies of 
multichannel, polysynthetic, and integrative journalistic language are being 
fleshed out (Castro et al., 2016; Vulchanova et al., 2017), within a narrative 
of hyper-fragmented textualities and various actors involved in the produc-
tion of the message (Adami, 2017), among whom the audience stands out.

User engagement strategies (Hujanen, 2016), the emotional valence of 
information (Beckett & Deuze, 2016), the search for empathy between 
journalists and users (Glück, 2016), and, above all, the importance of audi-
ence metrics in news production processes (Ferrer-Conill & Tandoc, 2018) 
are among the most noteworthy strategies. The rise of social networks 
and their effect on mediated communication in today’s societies, as well 
as mobile communication, artificial intelligence, virtual reality, and trans-
media strategies, have spurred on a search for experiments and innovative 
answers in innovation laboratories.

The media are relating with users in new ways (Anduiza et al., 2012; 
Wenzel & Nelson, 2020) aimed at building reader loyalty by encourag-
ing a sense of belonging to the community and allowing readers to have a 
more participatory, horizontal interactivity with the newsroom, and some-
times even in production as bloggers or expert sources. The strategies are 
differentiated and one of the keys lies in the value assigned to the com-
munity through participatory strategies and thematic specialization in var-
ying degrees of development among different organizations (García-Orosa  
et al., 2020). These trends are also common in news sources (García-Orosa, 
2013, 2018), a role initially occupied by user relations.

The effect of emerging practices, high technology, and 
automation in newsmaking and business models

In this book, entitled Emerging practices in the age of automated digi-
tal Journalism: models, languages and storytelling, 26 authors from uni-
versities around the world give account, through a multidisciplinary and 
critical approach, of the manifold changes that digital journalism has 
experienced and faced during the last years of its development. To address 
this challenge, the contributors of this book went beyond those digital  
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journalism’s approaches that just remain in the old frameworks and in the 
study models of content production (Mitchelstein & Boczkowski, 2009), 
and also those that point to technological determinism in journalism (Örne-
bring, 2010) as the cause of the ongoing transformations in journalism or/
and the changes that have taken place.

In the following pages, readers will find reflections on journalism and 
communication’s most recent shifts on the digital scenario, analysis of 
novel practices in news media outlets, and, in the end, a panoramic view of 
the latest updates on the ecology of digital journalism. Therefore, through-
out the book’s chapters, readers will gain an understanding not only of 
the most significant innovations of recent decades but, above all, of the 
emerging strategies and challenges that will define journalism in the years 
to come.

In the first chapter, Xosé López-García and Berta García-Orosa reflect 
on the transformations the media have undergone in recent decades, espe-
cially since the consolidation of digital journalism. The transversal perspec-
tive adopted allows the readers to obtain a broad and critical view of the 
new ecology of the media from the conception of journalism to the field’s 
relationship with the powers that be, audiences or business models. Legacy 
media and digital natives coexist in a novel scenario ripe with strengths and 
weaknesses, but, above all, emergent challenges for the coming years.

In the book’s second chapter, the researchers Ángel Vizoso and Car-
los Toural-Bran deal with the history, characteristics, and models of the 
fact-checking systems that have emerged in recent years as a response to 
disinformation campaigns. The authors delve into a phenomenon that, 
despite having always existed, has become increasingly ubiquitous in recent 
years due to the capabilities provided by the Internet. The evolution of dig-
ital native media lies in fact-checking.

One of the great changes in journalism is the application of web ana-
lytics. In the third chapter, Santiago Justel-Vazquez, Valentina Laferrara, 
Emiliana De Blasio, and Josep Lluís Micó-Sanz study the application of 
web analytics to the practice of journalism and provide an update on digi-
tal media in Spain and newspapers’ efforts to adopt a subscription model. 
They conclude that strategies that prioritise growing the subscriber base 
will focus on indicators related to content quality, whereas a primarily 
advertising-based strategy will tend to focus on audience growth indicators.

In the fourth chapter, Alba Silva-Rodríguez and Kjetil Vaage Øie under-
take an exhaustive analysis of mobile journalism, one of the most salient 
innovations of recent years, and its presence in European school curricula. 
The authors conclude that mobile journalism has not yet assumed the cen-
tral role it could have in the training of future journalists. Although some 
universities feature mobile journalism in their coursework, many adopt a 
strictly utilitarian view of mobile phones.

The researchers Jorge Vázquez-Herrero, María-Cruz Negreira-Rey, and 
Gabriela Zago address in Chapter 5 the future of journalism in a context of 
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uncertainty, increasing distrust in the media, greater distribution of content 
on social networks and instant messaging applications, as well as incidental 
and mobile consumption of news. In this scenario, the media is looking for 
new audiences especially among the youth. The authors detail novel media 
strategies in this area.

In Chapter 6, Sara Pérez-Seijo, María José Benítez de Gracia, and Antó-
nio Baía Reis carry out an in-depth analysis of one of the most prominent 
emerging strategies in journalism and communication in recent years: vir-
tual reality and 360-degree video. From a historical, critical, and contem-
porary perspective, they focus on a phenomenon that began in 2010 and 
that has traversed different stages of experimentation, advancement, and 
influence on the conception of journalism in recent decades.

The topic of audience relations runs throughout the work and the stages 
of the communication process. In Chapter 7, the researchers Ana-Isabel 
Rodríguez-Vázquez, José Sixto-García, and Kruzkaya Ordóñez delve into 
the relationship between the social audience and the digital media and ana-
lyse the involvement of the audience in the consumption of news through 
social networks, as well as the final effect of said involvement on the devel-
opment of news products and the strategies that condition journalism in 
today’s media ecosystem.

In the seventh chapter, Marta Rodríguez-Castro and Clara González- 
Tosat explore how public service media incorporate automation strategies 
in management, taking into account not only their business model, but also 
their values. This chapter will describe how two outlets implemented auto-
mation within their public value management strategies.

In Chapter 9, researchers Martín Vaz-Álvarez and Juanjo Lainez-Reche 
study the particularities of recommendation systems on various platforms, 
such as YouTube, Spotify, Netflix, Yahoo, and the BBC’s iPlayer. As such, 
they aim to understand how the creation of each algorithm responds to the 
different purposes set by organizations and whether there are differences 
in how these systems apply recommendations for the same type of content.

In the book’s penultimate chapter, Santiago Gallur Santorun and Jenerlis 
Arias Arias focus on the significance of minorities within the digital trans-
formation ecosystem. Their research focuses on how CIMAC, a Mexican 
digital news agency, reported on the story of a femicide in Ciudad Juárez. 
Their primary aim is to discover the mechanisms used to cover femicides 
in a media environment that tends to ignore such stories or present them 
without focusing on the gender perspective. As an example of an emerging 
strategy within this issue, the authors discuss the appearance of comple-
mentary factors of newsworthiness that undergird reporting on femicides 
in Mexico, as these have served as a guide for breaking from the traditional 
criteria for news selection.

The book closes with a chapter by Research Professor Mohsen Alafranji. 
He reviews a paradigmatic case of technology integration in television pro-
duction: Aljazeera, AJA. The foundation of his analysis is the significance 
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of technological changes in the conception of journalism, which have given 
rise to new strategies, media, and tools to produce diversified content for 
multi-platforms in order for the profession to be in step with novel trends 
and practices. This final chapter explores the trends and practices adopted 
by Aljazeera to increase audience engagement, as well as innovation in the 
production and circulation of information.
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profesionales en periodismo y comunicación para una actualización curricular. Zer, 23,
139–164.



Mitchelstein, E. , & Boczkowski, P. J. (2009). Between tradition and change: A review of recent
research on online news production. Journalism, 10(5), 562–586. 
Newman, N. (2021). Journalism, media, and technology trends and predictions 2021. Reuters
Institute for the Study of Journalism. 
Newman, N. , Fletcher, R. , Kalogeropoulos, A. , Levy, D. A. L. , & Nielsen, K. (2017). Digital
News Report 2017. Reuters Institute for the Study of Journalism. 
Newman, N. , Fletcher, R. , Kalogeropoulos, A. , Levy, D. A. L. , & Nielsen, K. (2018). Digital
News Report 2018. Reuters Institute for the Study of Journalism. 
Newman, N. , Fletcher, R. , Kalogeropoulos, A. , & Nielsen, K. (2019). Digital News Report
2019. Reuters Institute for the Study of Journalism. 
Newman, N. , Fletcher, R. , Schulz, A. , Andı, S. , & Kleis, R. (2020). Digital News Report 2020.
Reuters Institute for the Study of Journalism. 
Newman, N. , Fletcher, R. , Schulz, A. , Andı, S. , Robertson, C. T. , & Nielsen, R. K. (2021).
Digital News Report 2021. Reuters Institute for the Study of Journalism. 
Örnebring, H. (2010). Technology and journalism-aslabour: Historical perspectives. Journalism,
11(1), 57–74. https://doi.org/10.1177/1464884909350644 
Postman, N. (2000). The humanism of media ecology. Proceedings of the Media Ecology
Association, 1, 10–16. 
Rashidian, N. , Tsiveriotis, G. , Brown, P. D. , Bell, E. J. , & Hartstone, A. (2020). Platforms and
publishers: The end of an era. Tow Center for Digital Journalism. 
Scolari, C. (2014). Narrativas transmedia: Nuevas formas de comunicar en la era digital. In J.
Celaya (Ed.), Anuario AC/E de cultura digital (pp. 71–81). Acción Cultural Española. 
Shin, D. , & Biocca, F. (2018). Exploring immersive experience in journalism. New Media &
Society, 20(8), 2800–2823. 
Spyridou, L. P. , Matsiola, M. , Veglis, A. , Kalliris, G. , & Dimoulas, C. (2013). Journalism in a
state of flux: Journalists as agents of technology innovation and emerging news practices.
International Communication Gazette, 75(1), 76–98. 
Toural-Bran, C. , Vizoso, Á., Pérez-Seijo, S. , Rodríguez-Castro, M. , & Negreira- Rey, M. C.
(Eds.) (2020). Information visualization in the era of innovative journalism. Routledge. 
Uskali, T. , Gynnild, A. , Jones, S. , & Sirkkunen, E. (Eds.) (2021). Immersive journalism as
storytelling: Ethics, production, and design. Routledge. 
Vázquez-Herrero, J. , Silva-Rodríguez, A. , Negreira-Rey, M. C. , Toural-Bran, C. , & López-
García, X. (Eds.) (2022). Total journalism. Models, techniques and challenges. Springer. 
Vulchanova, M. , Baggio, G. , Cangelosi, A. , & Smith, L. (2017). Language development in the
digital age. Frontiers in Human Neuroscience, 11, 447. 
Weaver, D. H. , & Willnat, L. (Eds.) (2012). The global journalist in the 21st century. Routledge. 
Wenzel, A. , & Nelson, J. L. (2020). Introduction “engaged” journalism: Studying the news
industry’s changing relationship with the public. Journalism Practice, 14(1), 127–128.
https://doi.org/10.1080/17512786.2019.1585121 
Wilding, D. , Fray, P. , Molitorisz, S. , & McKewon, E. (2018). The impact of digital platforms on
news and journalistic content, University of Technology. NSW. 

 
Digital journalism 
Álvarez, J. T. (2004). Los medios y el desarrollo en la sociedad occidental. In C. Barrera
(Coord.), Historia del Periodismo Universal (pp. 25–42). Ariel. 
Bauman, Z. (2000). Liquid modernity. Polity Press. 
Berners-Lee, T. (2000). Weaving the web. The original design and ultimate destiny of the world
wide web. HarperCollins. 
Briggs, A. , & Burke, P. (2002). De Gutenberg a Internet. Una Historia Social de los Medios de
Comunicación. Taurus. 
Calavilhas, J. (2011). El nuevo ecosistema mediático. Index. Comunicación, 1(1), 13–24.
Retrieved from https://indexcomunicacion.es/index.php/indexcomunicacion/article/view/4 
Campos-Freire, F. (2010). Los nuevos modelos de gestión de las empresas mediáticas.
Estudios sobre el Mensaje Periodístico, 16, 13–30. http://dx.doi.org/10.15581/003.31.3.223-238



Campos-Freire, F. , De Aguilera-Moyano, M. , & Rodríguez-Castro, M. (2018). El impacto de las
plataformas globales en la competencia mediática y en los resultados de las empresas de
comunicación europea. Communication & Society, 31(3), 223–238. 
Carlson, M. , & Lewis, S. C. (Eds.). (2015). Boundaries of journalism: Professionalism, practices
and participation. Routledge. 
Carlson, M. , Robinson, S. , Lewis, S. C. , & Berkowitz, D. A. (2018). Journalism studies and its
core commitments: The making of a communication field. Journal of Communication, 68(1),
6–25. https://doi.org/10.1093/joc/jqx006 
Carpentier, N. (2011). Media and participation. A site of ideological-democratic struggle.
Intellect. 
Casero-Ripollés, A. (2010). Prensa en internet: nuevos modelos de negocio en el escenario de
la convergencia. Profesional de la Información, 19(6), 595–601.
https://doi.org/10.3145/epi.2010.nov.05 
Casero-Ripollés, A. (2016). Introducción. In A. Casero-Ripollés (Coord.), Periodismo y
democracia en el entorno digital. Sociedad Española de Periodística. 
Castells, M. (2001). La Galaxia Internet. Reflexiones sobre Internet, empresa y sociedad. Plaza
& Janés. 
Cerezo, P. (2018). Los medios líquidos. La transformación de los modelos de negocio. Editorial
UOC. 
Chadha, K. , & Koliska, M. (2015). Newsrooms and transparency in the digital age. Journalism
Practice, 9(2), 215–229. https://doi.org/10.1080/17512786.2014.924737 
Chan-Olmsted, S. M. (2004). Introduction: Traditional media and the internet: The search for
viable business models. International Journal on Media Management, 6(1–2), 2–3.
https://doi.org/10.1080/14241277.2004.9669376 
Costa-Sánchez, C. , Rodríguez-Vázquez, A.-I. , & López-García, X. (2015). Del periodismo
transmedia al replicante. Cobertura informativa del contagio de ébola en España por
Elpais.com . Profesional de la Información, 24(3), 282–290.
https://doi.org/10.3145/epi.2015.may.08 
De-Frutos-Torres, B. , Pastor-Rodríguez, A. , & Martín-García, N. (2021). Consumo de las
plataformas sociales en internet y escepticismo a la publicidad. Profesional de la información,
30(2), 1–11. https://doi.org/10.3145/epi.2021.mar.04 
Deuze, M. (2004). What is multimedia journalism?. Journalism Studies, 5(2), 139–152.
https://doi.org/10.1080/1461670042000211131 
Deuze, M. (2021). On the ‘grand narrative’ of media and mass communication theory and
research: A review. Profesional de la Información, 30(1).
https://doi.org/10.3145/epi.2021.ene.05 
Deuze, M. , & Witschge, T. (2019). Beyond journalism. Polity Press. 
Díaz-Noci, J. (2005). Historia de los cibermedios en España. In R. Salaverría (Coord.),
Cibermedios. El impacto de internet en los medios de comunicación en España (pp. 21–38).
Comunicación Social Ediciones y Publicaciones. 
Eberwein, T. , Fengler, S. , & Karmasin, M. (Eds.). (2019). Media accountability in the era of
post-truth politics: European challenges and perspectives. Routledge. 
Enli, G. , Raats, T. , Syvertsen, T. , & Donders, K. (2019). Media policy for private media in the
age of digital platforms. European Journal of Communication, 34(4), 395–409.
https://doi.org/10.1177/0267323119861512 
García-Avilés, J. A. (2021). Journalism innovation research, a diverse and flourishing field
(2000–2020). Profesional de la información, 30(1). https://doi.org/10.3145/epi.2021.ene.10 
García-Avilés, J. A. , Carvajal-Prieto, M. , Arias, F. , & De Lara-González, A. (2019). How
journalists innovate in the newsroom. Proposing a model of the diffusion of innovations in media
outlets. The Journal of Media Innovations, 5(1), 1–16. https://doi.org/10.5617/jomi.v5i1.3968 
George-Palilonis, J. (2012). The multimedia journalis. Storytelling for today’s media landscape.
Oxford University Press. 
Gill, S. P. (Ed.). (2008). Cognition, communication and interaction: transdisciplinary
perspectives on interactive technology. Springer. 
Gynnild, A. (2013). Journalism innovation leads to innovation journalism: The impact of
computational exploration on changing mindsets. Journalism, 15(6), 713–730.
https://doi.org/10.1177%2F1464884913486393



Hermida, A. , & Young, M. L. (2019). From peripheral to integral? A digital-born journalism not
for profit in a time of crises. Media and Communication, 7(4), 92–102.
https://doi.org/10.17645/mac.v7i4.2269 
Jebril, N. , Jukes, S. , Iordanidou, S. , & Takas, E. (Eds.). (2020). Journalism, society and
politics in the digital media era. Intellect Books. 
Jenkins, H. (2006). Convergence culture: Where old and new media collide. New York
University Press. 
Ji, S. W. (2019). The internet and changes in the media industry: A 5-year cross-national
examination of media industries for 51 countries. Journalism & Mass Communication Quarterly,
96(3), 894–918. https://doi.org/10.1177%2F1077699018807914 
Karlsson, M. (2020). Dispersing the opacity of transparency in journalism on the appeal of
different forms of transparency to the general public. Journalism Studies, 21(13), 1795–1814.
https://doi.org/10.1080/1461670X.2020.1790028 
Kovach, B. , & Rosenstiel, T. (2007, 2014). The elements of journalism: What news people
should know and the public should expect. Three Rivers Press. 
Larrondo-Ureta, A. , & Díaz-Noci, J. (2014). Hypertextual structure of online news: A
comparative research on quality media. In A. Larrondo-Ureta , K. Meso , & A. Tous (Coords.),
Shaping the news online. A comparative research on international quality (pp. 249–300). Livros
LabCom. 
Lindgren, S. (2017). Digital media & society. SAGE. 
López-García, X. , & Pereira-Fariña, X. (Coords.). (2010). Convergencia digital.
Reconfiguración de los medios de comunicación en España. Servicio Editorial de la
Universidad de Santiago de Compostela 
López-Hidalgo, A. (2016). El periodismo que contará el futuro. Chasqui. Revista
Latinoamericana de Comunicación, 131(April–July), 239–256. 
Mari, W. (2019). A short history of disruptive journalism technologies: 1960–1990. Routledge. 
McQuail, D. (2013). Journalism and society. SAGE. 
Nieborg, D. B. , & Poell, T. (2018). The platformization of cultural production: Theorizing the
contingent cultural commodity. New Media & Society, 20(11), 4275–4292.
https://doi.org/10.1177%2F1461444818769694 
Oblak, T. (2005). The lack of interactivity and hypertextuality in online media. Gazette (Leiden,
Netherlands), 67(1), 87–106. https://doi.org/10.1177%2F0016549205049180 
Pavlik, J. (2000). The impact of technology on journalism. Journalism Studies, 1(2), 229–237.
https://doi.org/10.1080/14616700050028226 
Pérez-Seijo, S. , & López-García, X. (2019). Narrativas inmersivas aplicadas al relato no ficción:
elementos que contribuyen a generar la ilusión de presencia. Textual & Visual Media, 1(12). 
Rangaswamy, A. , Moch, N. , Felten, C. , van Bruggen, G. , Wieringa, J. E. , & Wirtz, J. (2020).
The role of marketing in digital business platforms. Journal of Interactive Marketing, 51, 72–90.
https://doi.org/10.1016/j.intmar.2020.04.006 
Salaverría, R. (2019). Digital journalism: 25 years of research. Review article. El Profesional de
la Información, 28(1), 1–27. https://doi.org/10.3145/epi.2019.ene.01 
Schudson, M. (2014). How to think normatively about news and democracy. In K. Kenski & K.
H. Jamieson (Eds.), The Oxford handbook of political communication (pp. 95–106). Oxford
University Press. 
Singer, J.B. , Hermida, A. , Domingo, D. , Heinonen, A. , Paulussen, S. , Quandt, T. , Reich, Z. y
Vujnovic, M. (2011). Participatory journalism: Guarding open gates at online newspapers.
Wiley-Blackwell. 
Smith, A. (1980). The newspaper revolution of the 1980’s. Oxford University Press. 
Tandoc, E. C. (2019). Journalism at the periphery. Media and Communication, 7(4), 138–143.
https://doi.org/10.17645/mac.v7i4.2626 
Vázquez-Herrero, J. (2021). Nuevas narrativas en los cibermedios: de la disrupción a la
consolidación de formatos y características. Estudios sobre el Mensaje Periodístico, 27(2),
685–696. https://doi.org/10.5209/esmp.70222 
Vázquez-Herrero, J. , Vizoso, Ángel , & López-García, X. (2019). Innovación tecnológica y
comunicativa para combatir la desinformación: 135 experiencias para un cambio de rumbo.
Profesional de la Información, 28(3). https://doi.org/10.3145/epi.2019.may.01 
Vizoso, Á., López-García, X. , & Pereira-Fariña, X. (2018). Habilidades tecnológicas en el perfil
del fact checker para la verificación de la información en la sociedad red. Estudos em



comunicação, 1(27), 105–126. http://dx.doi.org/10.20287/ec.n27.v1.a07 
Winston, B. (1998). Media, technology and society. A history: From the telegraph to the internet.
Routledge. 
Zelizer, B. (2019). Why journalism is about more than digital technology. Digital Journalism,
7(3), 343–350. https://doi.org/10.1080/21670811.2019.1571932 

 
Digital native fact-checkers around the world 
Adjin-Tettey, T. D. (2022). Combating fake news, disinformation, and misinformation:
Experimental evidence for media literacy education. Cogent Arts & Humanities, 9(1).
https://doi.org/10.1080/23311983.2022.2037229 
AFP Factuel . (2022). Elections 2022: 21 médias unissent leurs forces contre la désinformation.
AFP Factuel. https://factuel.afp.com/objectif-desinfox-2022 
Akhtar, Z. , & Dasgupta, D. (2019). A comparative evaluation of local feature descriptors for
DeepFakes detection. IEEE International Symposium on Technologies for Homeland Security,
USA, 1–5. https://doi.org/10.1109/hst47167.2019.9033005 
Allcott, H. , & Gentzkow, M. (2017). Social media and fake news in the 2016 election. Journal of
Economic Perspectives, 31(2), 211–236. https://doi.org/10.1257/jep.31.2.211 
Burkhardt, J. M. (2017). History of fake news. Library Technology Reports, 53(8), 5–9. 
Ceron, W. , De-Lima-Santos, M. F. , & Quiles, M. G. (2021). Fake news agenda in the era of
COVID-19: Identifying trends through fact-checking content. Online Social Networks and Media,
21. https://doi.org/10.1016/J.OSNEM.2020.100116 
Chesney, R. , & Citron, D. (2019). Deepfakes and the new disinformation war. Foreign Affairs.
Retrieved from https://www.foreignaffairs.com/articles/world/ 2018-12-11/deepfakes-and-new-
disinformation-war. Accessed 8 October 2019. 
Claussen, V. (2018). Fighting hate speech and fake news. The Network Enforcement Act
(NetzDG) in Germany in the context of European legislation. Rivista Di Diritto Dei Media, 3,
1–27. 
Duke Reporters’ Lab . (2022). Fact-checking. https://reporterslab.org/fact-checking/ 
Feenstra, R. A. , & Casero-Ripollés, A. (2014). Democracy in the digital communication
environment: A typology proposal of political monitoring processes. International Journal of
Communication, 8, 2448–2468. 
Galston, W. A. (2020, January 8). Is seeing still believing? The deepfake challenge to truth in
politics. Brookings. https://www.brookings.edu/research/is-seeing-still-believing-the-deepfake-
challenge-to-truth-in-politics/ 
Geham, F. (2017). Le fact-checking: une réponse à la crise de l’information et de la démocratie.
Fondapol. http://www.fondapol.org/etude/farid-gueham-le-fact-checking-une-reponse-a-la-crise-
de-linformation-et-de-la-democratie/ 
Graves, L. (2016a). Anatomy of a fact check: Objective practice and the contested epistemology
of fact checking. Communication, Culture & Critique, 10(3), 518–537.
https://doi.org/10.1111/cccr.12163 
Graves, L. (2016b). Deciding what’s true. Columbia University Press. 
Graves, L. (2018). Boundaries not drawn. Journalism Studies, 19(5), 613–631.
https://doi.org/10.1080/1461670X.2016.1196602 
Gutiérrez, A. , & Tyner, K. (2012). Media education, media literacy and digital competence.
Comunicar, 19(38), 31–39. https://doi.org/10.3916/C38-2012-02-03 
International Fact-Checking Network . (2022). IFCN code of principles. Poynter.
https://ifcncodeofprinciples.poynter.org/know-more/the-commitments-of-the-code-of-principles 
López-García, X. , Vizoso, Á. , & Pérez-Seijo, S. (2019). Verification initiatives in the scenario of
misinformation: Actants for integrated plans with multi-level strategies. Brazilian Journalism
Research, 15(3), 614–635. https://doi.org/10.25200/BJR.v15n3.2019.1215 
Maras, M. H. , & Alexandrou, A. (2019). Determining authenticity of video evidence in the age of
artificial intelligence and in the wake of Deepfake videos. The International Journal of Evidence
& Proof, 23(3), 255–262. https://doi.org/10.1177/1365712718807226 
McIntyre, L. C. (2018). Post-truth. The MIT Press.



Molina, M. D. , Sundar, S. S. , Le, T. , & Lee, D. (2019). “Fake news” is not simply false
information: A concept explication and taxonomy of online content. American Behavioral
Scientist, 65(2), 180–212. https://doi.org/10.1177/0002764219878224 
Nakov, P. , Corney, D. , Hasanain, M. , Alam, F. , Elsayed, T. , Barrón-Cedeño, A. , Cedeño, C.
, Papotti, P. , Shaar, S. , & Da San Martino, G. (2021). Automated fact-checking for assisting
human fact-checkers. Proceedings of the Thirtieth International Joint Conference on Artificial
Intelligence (IJCAI-21), Canada, 4551–4558. https://doi.org/10.24963/ijcai.2021/619 
Nielsen, R. K. , & Graves, L. (2017). “News you don’t believe”: Audience perspectives on fake
news. Reuters Institute. https://reutersinstitute.politics.ox.ac.uk/our-research/news-you-dont-
believe-audience-perspectives-fake-news 
Nyhan, B. , & Reifler, J. (2015). Displacing misinformation about events: An Experimental test of
causal corrections. Journal of Experimental Political Science, 2(1), 81–93.
https://doi.org/10.1017/XPS.2014.22 
Palau-Sampio, D. , & Carratalá, A. (2021). Checking verifications. Focus and scope of
collaborative projects to monitor election campaigns in France, Brazil, and Spain. In G. López-
García , D. Palau-Sampio , B. Palomo , E. Campos- Domínguez , & P. Masip (Eds.), Politics of
disinformation: The influence of fake news on the public sphere (pp. 105–118) John Wiley &
Sons. https://doi.org/10.1002/9781119743347.CH8 
PesaCheck . (2022). About PesaCheck. https://pesacheck.org/about 
Polage, D. C. (2012). Making up history: False memories of fake news stories. Europe’s Journal
of Psychology, 8(2), 245–250. https://doi.org/10.5964/ejop.v8i2.456 
Quandt, T. , Frischlich, L. , Boberg, S. , & Schatto-Eckrodt, T. (2019). Fake news. In F. Hanusch
& T. P. Vos (Eds.), The international encyclopedia of journalism studies (pp. 1–6) John Wiley &
Sons. https://doi.org/10.1002/9781118841570.IEJS0128 
Richtel, M. (2020, February 6). W.H.O. fights a pandemic besides coronavirus: An ‘infodemic’.
The New York. https://www.nytimes.com/2020/02/06/health/coronavirus-misinformation-social-
media.html 
Stencel, M. , & Griffin, R. (2018, February 22). Fact-checking triples over four years. Duke
Reporters’ Lab. https://reporterslab.org/fact-checking-triples-over-four-years/ 
Vázquez-Herrero, J. , Vizoso, Á. , & López-García, X. (2019). Technological and communicative
innovation to fight misinformation: 135 experiences for a change of direction. Profesional de la
Informacion, 28(3). https://doi.org/https://doi.org/10.3145/epi.2019.may.01 
Vizoso, Á. , & López-García, X. (2020). Newtral y Comprobado: experiencias de fact-checking
durante la campaña electoral de las Elecciones Generales en España. In I. Puentes-Rivera , A.
B. Fernández-Souto , & M. Vázquez-Gestal (Eds.), Debate sobre los debates electorales y
nuevas formas de comunicación política (pp. 77–98). Sociedad Latina de Comunicación Social. 
Vosoughi, S. , Roy, D. , & Aral, S. (2018). The spread of true and false news online. Science,
359(6380), 1146–1151. https://doi.org/10.1126/science.aap9559 
Wardle, C. , & Derakhshan, H. (2018). Thinking about ‘information disorder’: Formats of
misinformation, disinformation, and mal-information. In C. Ireton & J. Posetti (Eds.), Journalism,
‘fake news’ & disinformation: Handbook for journalism education and training (pp. 44–56).
UNESCO. 
Westerlund, M. (2019). The emergence of Deepfake technology: A review. Technology
Innovation Management Review, 9, 40–53. http://doi.org/10.22215/timreview/1282 
Zhu, B. , Fang, H. , Sui, Y. , & Li, L. (2020). Deepfakes for medical video de-identification:
Privacy protection and diagnostic information preservation. Proceedings of the AAAI/ACM
Conference on AI, Ethics, and Society, USA, 414–420.
https://doi.org/10.1145/3375627.3375849 

 
Journalism and analytics 
Al-Rawi, A. (2017). News values on social media: News organizations’ Facebook use.
Journalism, 18(7), 871–889. https://doi.org/10.1177%2F1464884916636142 
Anderson, C. W. (2011). Between creative and quantified audiences: Web metrics and
changing patterns of newswork in local US newsrooms. Journalism, 12(5), 550–566.
https://doi.org/10.1177%2F1464884911402451



Baker, C. E. (2002). Media, markets, and democracy. Cambridge University Press. 
Bazaco, Á. , Redondo, M. , & Sánchez-García, P. (2019). El clickbait, como estrategia del
periodismo viral: concepto y metodología. Revista latina de comunicación social, (74), 94–115.
https://doi.org/10.4185/RLCS-2019-1323 
Bell, E. J. , Owen, T. , Brown, P. D. , Hauka, C. , & Rashidian, N. (2017). The platform press:
How Silicon Valley reengineered journalism. Tow Center for Digital Journalism. 
Beri, B. , & Singh, P. (2013). Web analytics: Increasing website’s usability and conversion rate.
International Journal of Computer Applications, 72(6), 35–38. 
Boczkowski, P. J. (2010). News at work: Imitation in an age of information abundance.
University of Chicago Press. 
Boczkowski, P. J. , & Peer, L. (2011). The choice gap: The divergent online news preferences
of journalists and consumers. Journal of Communication, 61(5), 857–876.
https://doi.org/10.1111/j.1460-2466.2011.01582.x 
Bro, P. , & Wallberg, F. (2015). Gatekeeping in a digital era: Principles, practices and
technological platforms. Journalism Practice, 9(1), 92–105.
https://doi.org/10.1080/17512786.2014.928468 
Burby, J. , & Brown, A. , & WAA Standards Committee . (2007). Web analytics definitions. Web
Analytics Association. 
Carbonell, J. M. (2012). El futuro de la comunicación: redes, medios y poder. Editorial UOC. 
Carvajal, M. (2020). El País alcanza los 64.000 suscriptores digitales, solo cuatro meses
después, y lidera una esperanzadora tendencia al pago por periodismo en España. Blog MIP
UMH. https://mip.umh.es/blog/2020/09/04/suscripciones-medios-pago-espana 
Cherubini, F. , & Nielsen, R. K. (2016). Editorial analytics: How news media are developing and
using audience data and metrics. Reuters Institute for the Study of Journalism. 
Cohen, N. S. (2018). At Work in the Digital Newsroom. Digital Journalism, 7(5), 571–591. DOI:
10.1080/21670811.2017.1419821 
Corzo, S. M. , & Salaverría, R. (2018). Medios nativos digitales y analíticas web: cómo
interviene el conocimiento de la audiencia en la construcción de noticias. In V. A. Martínez-
Fernández , Ó. Juanatey-Boga , I. Puentes-Rivera , & M. M. Rodríguez-Fernández (Eds.), La
innovación de la innovación: del medio al contenido predictivo. Actas del III Simposio
Internacional sobre Gestión de la Comunicación (pp. 233–247). XESCOM. 
Davies, J. (2017, March 27). The times’ subscription sales jump 200 percent since pivoting from
breaking news. Digiday. https://digiday.com/media/times-subscription-sales-jump-200-percent-
since-pivoting-hard-news/ 
Domingo, D. (2008). Interactivity in the daily routines of online newsrooms: Dealing with an
uncomfortable myth. Journal of computer-mediated communication, 13(3), 680–704. 
Duffy, A. , & Knight, M. (2019). Don’t be stupid: The role of social media policies in journalistic
boundary-setting. Journalism Studies, 20(7), 932–951.
https://doi.org/10.1080/1461670X.2018.1467782 
Duffy, A. , Ling, R. , & Tandoc, E. C. (2018). The people have spoken (the bastards?) Finding a
legitimate place for feedback in the journalistic field. Journalism Practice, 12(9), 1130–1147.
https://doi.org/10.1080/17512786.2017.1372696 
Duncan, S. (2010). Using web analytics to measure the impact of earned online media on
business outcomes: A methodological approach. Institute for Public Relations. 
Graves, L. , Kelly, J. , & Gluck, M. (2010). Confusion online: Faulty metrics and the future of
digital journalism. Tow Center for Digital Journalism, Columbia University. 
Hanusch, F. (2017). Web analytics and the functional differentiation of journalism cultures:
Individual, organizational and platform-specific influences on newswork. Information,
Communication & Society, 20(10), 1571–1586. https://doi.org/10.1080/1369118X.2016.1241294 
Hanusch, F. , & Tandoc Jr, E. C. (2019). Comments, analytics, and social media: The impact of
audience feedback on journalists’ market orientation. Journalism, 20(6), 695–713.
https://doi.org/10.1177%2F1464884917720305 
Hermida, A. , Fletcher, F. , Korell, D. , & Logan, D. (2012). Share, like, recommend: Decoding
the social media news consumer. Journalism Studies, 13(5–6), 815–824.
https://doi.org/10.1080/1461670X.2012.664430 
Justel-Vázquez, S. , Micó-Sanz, J. L. , & Sánchez-Marín, G. (2016). Media and public interest in
the era of web analytics: A case study of two Spanish leading newspapers. El profesional de la
información (EPI), 25(6), 859–868. https://doi.org/10.3145/epi.2016.nov.03



Kormelink, T. G. , & Meijer, I. C. (2018). What clicks actually mean: Exploring digital news user
practices. Journalism, 19(5), 668–683. https://doi.org/10.1177%2F1464884916688290 
Kovach, B. , & Rosenstiel, T. (2007). The elements of journalism. Three Rivers Press. 
Krall, J. (2009). Using social metrics to evaluate the impact of online healthcare
communications. Journal of Communication in Healthcare, 2(4), 387–394.
https://doi.org/10.1179/cih.2009.2.4.387 
Lamot, K. , & Van Aelst, P. (2020). Beaten by Chartbeat? An experimental study on the effect of
real-time audience analytics on journalists’ news judgment. Journalism Studies, 21(4), 477–493.
https://doi.org/10.1080/1461670X.2019.1686411 
Lee, A. M. , & Chyi, H. I. (2014). When newsworthy is not noteworthy: Examining the value of
news from the audience’s perspective. Journalism Studies, 15(6), 807–820.
https://doi.org/10.1080/1461670X.2013.841369 
Lee, A. M. , Lewis, S. C. , & Powers, M. (2014). Audience clicks and news placement: A study
of time-lagged influence in online journalism. Communication Research, 41(4), 505–530.
https://doi.org/10.1177%2F0093650212467031 
Lee, J. (2016). Opportunity or risk? How news organizations frame social media in their
guidelines for journalists. The Communication Review, 19(2), 106–127.
https://doi.org/10.1080/10714421.2016.1161328 
MacGregor, P. (2007). Tracking the online audience: Metric data start a subtle revolution.
Journalism Studies, 8(2), 280–298. https://doi.org/10.1080/14616700601148879 
Maldonado, S. (2009). Analítica web: medir para triunfar. ESIC Editorial. 
McKenzie, C. T. , Lowrey, W. , Hays, H. , Chung, J. Y. , & Woo, C. W. (2011). Listening to news
audiences: The impact of community structure and economic factors. Mass Communication and
Society, 14(3), 375–395. https://doi.org/10.1080/15205436.2010.491934 
Molek-Kozakowska, K. (2013). Towards a pragma-linguistic framework for the study of
sensationalism in news headlines. Discourse & Communication, 7(2), 173–197.
https://doi.org/10.1177%2F1750481312471668 
Napoli, P. M. (2011). Audience evolution: New technologies and the transformation of media
audiences. Columbia University Press. 
Neheli, N. (2018). News by numbers: The evolution of analytics in journalism. Digital
Journalism, 6(8), 1041–1051. https://doi.org/10.1080/21670811.2018.1504626 
Nelson, J. L. (2018). The Elusive Engagement Metric. Digital Journalism, 6(4), 528–544. DOI:
10.1080/21670811.2018.1445000 
Nelson, J. L. , & Tandoc Jr, E. C. (2019). Doing “well” or doing “good”: What audience analytics
reveal about journalism’s competing goals. Journalism Studies, 20(13), 1960–1976.
https://doi.org/10.1080/1461670X.2018.1547122 
Newman, N. (2021). Journalism, media, and technology trends and predictions 2021. Reuters
Institute for the Study of Journalism. 
Newman, N. , Fletcher, R. , Schulz, A. , Andı, S. , & Nielsen, R. K. (2020). Reuters Institute
Digital News Report 2020. Reuters Institute. University of Oxford. 
Newman, N. , Fletcher, R. , Schulz, A. , Andı, S. , Robertson, C. T. , & Nielsen, R. K. (2021).
Reuters Institute Digital News Report 2021. Reuters Institute for the Study of Journalism. 
Nguyen, A. (2013). Online news audiences: The challenges of web metrics. In S. Allan & K.
Fowler-Watt (Eds.), Journalism: New Challenges (pp. 146–161). Centre for Journalism &
Communication Research, Bournemouth University. 
Oremus, W. (2016). Who controls your Facebook feed. Slate.
http://www.slate.com/articles/technology/cover_story/2016/01/how_facebook_s_news_feed_alg
orithm_works.html?via=gdpr-consent 
Orús, A. (2021, February 23). Precio anual de suscripción de los periódicos con muro de pago
en España en 2020. Statista. https://es.statista.com/estadisticas/1211639/precio-anual-de-
suscripcion-de-los-periodicos-con-muro-de-pago-en-espana/ 
Palau-Sampio, D. (2016). Metamorfosis de la prensa de referencia en el contexto digital:
clickbait y estrategias de tabloide en Elpais.com . Communication & Society, 29(2), 63–80. 
Paulussen, S. , Harder, R. A. , & Johnson, M. (2016). Facebook and news journalism. In B.
Franklin & S. A. Eldridge (Eds.), The Routledge companion to digital journalism studies (pp.
427–435). Routledge. 
Phillips, A. (2015). Futures of journalists: Low-paid piecework or global brands?. In Vos, T. &
Heinderyckx, F. (eds.) Gatekeeping in Transition (pp. 79–96). Routledge.



Randall, D. (2016). The universal journalist. Pluto Press. 
Reinemann, C. , Stanyer, J. , Scherr, S. , & Legnante, G. (2012). Hard and soft news: A review
of concepts, operationalizations and key findings. Journalism, 13(2), 221–239.
https://doi.org/10.1177%2F1464884911427803 
Rowe, D. (2011). Obituary for the newspaper? Tracking the tabloid. Journalism, 12(4), 449–466.
https://doi.org/10.1177%2F1464884910388232 
Sacco, V. , & Bossio, D. (2017). Don’t tweet this! How journalists and media organizations
negotiate tensions emerging from the implementation of social media policy in newsrooms.
Digital Journalism, 5(2), 177–193. https://doi.org/10.1080/ 21670811.2016.1155967 
Salaverría, R. (2015). Periodismo en 2014: balance y tendencias. Cuadernos de periodistas,
29, 9–22. 
Sintes Olivella, M. (2010). Periodistes contra polítics? Els mèdia contemporanis com a
adversaris de la política: història i causes d’un conflicte entre poders. Cinc casos a Catalunya
(2003–2006) [Doctoral dissertation]. Universitat Ramon Llull. 
Starr, P. (2009). “Adiós a la era de los periódicos (bienvenida una nueva era de corrupción”. In
Espada, A. , & Hernández-Busto, E. (eds.), Crisis y retos del periodismo actual (pp. 132–143).
Barcelona: Duomo ediciones. 
Suenzo, F. , Boczkowski, P. J. , & Mitchelstein, E. (2021). The crisis of the written press: A
bibliographical review to rethink it from Latin America. Cuadernos.Info, 47, 1–25. 
Tandoc, E. C. (2014). Journalism is twerking? How web analytics is changing the process of
gatekeeping. New Media & Society, 16(4), 559–575.
https://doi.org/10.1177%2F1461444814530541 
Tandoc, E. C. , & Maitra, J. (2018). News organizations’ use of Native Videos on Facebook:
Tweaking the journalistic field one algorithm change at a time. New Media & Society, 20(5),
1679–1696. https://doi.org/10.1177%2F1461444817702398 
Tandoc, E. C. , & Thomas, R. J. (2015). The ethics of web analytics: Implications of using
audience metrics in news construction. Digital Journalism, 3(2), 243–258.
https://doi.org/10.1080/21670811.2014.909122 
Tandoc, E. C. , & Vos, T. P. (2016). The journalist is marketing the news: Social media in the
gatekeeping process. Journalism practice, 10(8), 950–966.
https://doi.org/10.1080/17512786.2015.1087811 
Thurman, N. (2018). Social media, surveillance, and news work: On the apps promising
journalists a “crystal ball”. Digital Journalism, 6(1), 76–97.
https://doi.org/10.1080/21670811.2017.1345318 
Tracy, M. (2021). The New York Times tops 7.5 Million subscriptions as ads decline. The New
York Times. https://www.nytimes.com/2021/02/04/business/media/new-york-times-
earnings.html 
Túñez-López, M. , García, J. S. , & Guevara-Castillo, M. (2011). Redes sociales y marketing
viral: repercusión e incidencia en la construcción de la agenda mediática. Palabra clave, 14(1),
53–65. 
Usher, N. (2013). Al Jazeera English online: Understanding web metrics and news production
when a quantified audience is not a commodified audience. Digital Journalism, 1(3), 335–351.
https://doi.org/10.1080/21670811.2013.801690 
Van Dijk, T. A. (1990). The news as discourse. Barcelona: Paidós Comunicación. 
Vu, H. T. (2014). The online audience as gatekeeper: The influence of reader metrics on news
editorial selection. Journalism, 15(8), 1094–1110.
https://doi.org/10.1177%2F1464884913504259 
Waisberg, D. , & Kaushik, A. (2009). Web analytics 2.0: Empowering customer centricity. The
original Search Engine Marketing Journal, 2(1), 5–11. 
Weischedel, B. , Matear, S. , & Deans, K. R. (2005). A qualitative approach to investigating
online strategic decision making. Qualitative Market Research: An International Journal, 8(1),
61–76. https://doi.org/10.1108/13522750510575444 
Welbers, K. , & Opgenhaffen, M. (2019). Presenting news on social media: Media logic in the
communication style of newspapers on Facebook. Digital Journalism, 7(1), 45–62.
https://doi.org/10.1080/21670811.2018.1493939 



 
The role of mobile media in journalism education 
Blankenship, J. C. (2016). Losing their ‘mojo’? Journalism Practice, 10(8), 1055–1071.
https://doi.org/10.1080/17512786.2015.1063080 
Bright, A. (2020). Journalism curriculum frameworks shift toward skills, interdisciplinarity.
Teaching Journalism & Mass Communication, 10(1), 1–7. 
Bui, M. , & Moran, R. (2020). Making the 21st century mobile journalist: Examining definitions
and conceptualizations of mobility and mobile journalism within journalism education. Digital
Journalism, 8(1), 145–163. https://doi.org/10.1080/21670811.2019.1664926 
Burum, I. (2016). Democratizing journalism through mobile media. The mojo revolution.
Routledge. 
Burum, I. , & Quinn, S. (2016). MOJO: The mobile journalism handbook. Focal Press. 
Canavilhas, J. (2021). Epistemology of mobile journalism. A review. Profesional de la
información, 30(1), 1–21. 
Cebrián, M. (2000). Dimensión audiovisual del idioma. Revista Latina de Comunicación Social,
26. 
Duffy, A. (2020). Smartphones and the news. Routledge. 
Duffy, A. , Ling, R. , Kim, N. , Tandoc, E. , & Westlund, O. (2020). News: Mobiles, mobilities and
their meeting points. Digital Journalism 8(1), 1–14. 
Fagan, T. , & Coutts, T. (2012). To iPad or not to iPad? CORE Education. 
Ferrucci, P. (2018). “We’ve lost the basics”: Perceptions of journalism education from veterans
in the field. Journalism & Mass Communication Educator, 73(4), 410–420. 
Fidalgo, A. , & Canavilhas, J. (2009). Todos os jornais no bolso: pensando o jornalismo na era
do celular. Jornalismo on-line: modos de fazer. Editora PUC Rio y Editora Sulina. 
Flores-Vivar, J. (2014). Nuevos medios, perfiles y modelos de negocio en la Red. Universidad
San Martín de Porres. 
Goggin, G. , Martin, F. , & Dwyer, T. (2015). Locative news: Mobile media, place informatics,
and digital news. Journalism Studies, 16(1), 41–59. 
González Molina, S. (2013). La polivalencia profesional de los periodistas en el entorno móvil.
In S. González Molina , J. Canavilhas , M. Carvajal Prieto , C. Lerma Noriega , & T. Cobos
Cobos (Eds.), Hacia el Periodismo Móvil (pp. 7–19). Comunicaciones Iberoamericanas. 
Haddon, L. (2007). Roger Silverstone’s legacies: Domestication. New Media & Society, 9(1),
25–32. 
Hallgren, N. , & Nylund, M. (2018). Online videos at newspaper websites: A literature review.
The Journal of Media Innovations, 4(2), 71–79. 
Jones, J. (2017). Going mojo: Students covering severe weather, sports, and racial Conflict. In
R. S. Goodman & E. Steyn (Eds.), Global journalism education in the 21st century: Challenges
and innovations (pp. 343–362). Knight Center for Journalism in the Americas. 
Kaasinen, E. (2005). User acceptance of mobile services: Value, ease of use, trust and ease of
adoption. Espoo. 
Karhunen, P. (2017). Closer to the story? Accessibility and mobile journalism. University of
Oxford. 
Khoo, E. , Merry, R. , Nguyen, N. H. , Bennett, T. , & Macmillan, N. (2013). Early childhood
education teachers’ iPad-supported practices in young children’s learning and exploration.
Computers in New Zealand Schools: Learning, Teaching, Technology, 25(1–3), 3–20. 
Krippendorff, K. (2002). Metodología de análisis de contenido. Teoría y práctica. Paidós. 
Kumar, A. S. , & Haneef, M. S. M. (2018). Is mojo (en)de-skilling? Journalism Practice, 12,
1292–1310. 
Ling R. (2004). The mobile connection: The cell phone’s impact on society. Elsevier. 
López-García, X. , Silva-Rodríguez, A. , Vizoso-García, Á. A. , Westlund, O. , & Canavilhas, J.
(2019). Mobile journalism: Systematic literature review. Comunicar, 59, 9–18. 
Manovich, L. (2013). Software takes command. Bloomsbury Academic. 
Mensing, D. (2010). Rethinking (again) the future of journalism education. Journalism Studies,
11(4), 511–523.



Mensing, D. , & Franklin, B. (2014). Introduction. In B. Franklin , & D. Mensing (Eds.),
Journalism education, training and employment (pp. 1–10). Routledge. 
Molyneux, L. (2018). Mobile news consumption. Digital Journalism, 6(5), 634–650. 
Murschetz, P. C. (2017). Making media management research matter. In F. Friedrichsen & Y.
Kamalipour (Eds.), Digital transformation in journalism and news media (pp. 17–28). Springer
International. 
Newman, N. (2019). Journalism, media, and technology trends and predictions 2019. Reuters
Institute for the Study of Journalism.
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2019-
01/Newman_Predictions_2019_FINAL_2.pdf 
Øie, K. V. (2019). Nyheter, til deg, der du er: Utvikling av lokativ journalistikk for mobile enheter
– et pragmatisk perspektiv [Doctoral dissertation]. Norwegian University of Science and
Technology. 
Oksman, V. (2009). Media contents in mobiles: Comparing video, audio and text. In G. Googin
& L. Hjorth (Eds.), Mobile technologies: From telecommunications to media (pp. 118–130).
Routledge. 
Örnebring, H. , & Schmitz Weiss, A. (2021). Journalism and politics of mobility. Journalism
Studies, 22(14), 1894–1910. 
Palomo, B. , & Palau-Sampio, D. (2016). El periodista adaptativo. Consultores y directores de
innovación analizan las cualidades del profesional de la comunicación. El Profesional de la
Información, 25(2), 188–195. 
Parra, D. , & Álvarez, J. (2004). Ciberperiodismo. Síntesis. 
Pavlik, J. V. (2019). Journalism in the age of virtual reality: How experimental media are
transforming news. Columbia University Press. 
Perreault, G. , & Stanfield, K. (2018). Mobile journalism as lifestyle journalism? Journalism
Practice, 13(3), 331–348. 
Peters, C. (2016). Spaces and places of news consumption. In T. Witschge , C. W. Anderson ,
D. Domingo , & A. Hermida (Eds.), The sage handbook of digital journalism (pp. 354–369).
SAGE. 
Podger, C. (2018). Mobile journalism manual: The guide for reporters and newsrooms. Konrad-
Adenauer-Stiftung. 
Quinn, S. (2011). Mojo: Mobile journalism in the Asian region. Konrad- Adenauer-Stiftung. 
Quinn, S. (2012). Mobile journalism: The latest development in the evolution of newsgathering.
In C. Judith & B. Michael (Eds.), International news in the digital age: East-west perceptions of a
new world order (pp. 83–95). Routledge. 
Renó, D. (2011). Jornalismo de bolso: A produção de notícias para a blogosfera a partir de
telefones móveis. TecCom Studies, 1(2), 3–9. 
Robinson, S. (2013). Teaching “journalism as process”: A proposed paradigm for J-School
curricula in the digital age. Teaching Journalism and Mass Communication, 3(1), 1–12. 
Rodrigues, L. P. R. , Baldi, V. , & Gala, A. (2021). Mobile journalism: The emergence of a new
field of journalism. Brazilian Journalism Research, 17(2), 280–305. 
Salaverría, R. (2005). Redacción periodística en internet. Eunsa. 
Salzmann, A. , Guribye, F. , & Gynnild, A. (2021). Mobile journalists as traceable data objects:
Surveillance capitalism and responsible innovation in mobile journalism. Media and
Communication, 9(2), 130–139. 
Satuf, I. (2016). Aplicativos agregadores de informação jornalística para dispositivos móveis
[Doctoral dissertation]. Universidade da Beira Interior. 
Schmitz Weiss , A. (2015). Place-based knowledge in the twenty-first century: The creation of
spatial journalism. Digital Journalism, 3(1), 116–131. 
Schmitz Weiss, A. (2018). Location-based news in mobile news apps: Broadcast leads in
geolocated news content, newspapers lag behind. Newspaper Research Journal, 39(1), 42–54. 
Silverstone, R , Hirsch, E. , & Morley, D. (1992). Information and communication technologies
and the moral economy of the household. In R. Silverstone & E. Hirsch (Eds.), Consuming
technologies: Media and information in domestic spaces. Routledge. 
Skinner, D. , Gasher, M. J. , & Compton, J. (2001). Putting theory to practice: A critical
approach to journalism studies. Journalism, 2(3), 341–360. 
Stevens, J. (2002). Backpack journalism is here to stay. Online Journalism Review, 2.



Struckmann, S. , & Karnowski, V. (2016). News consumption in a changing media ecology: An
MESM-study on mobile news. Telematics and Informatics, 33(2), 309–319. 
Van Damme, K. , Courtois, C. , Verbrugge, K. , & De Marez, L. (2015). What’s APPening to
news? A mixed-method audience-centred study on mobile news consumption. Mobile Media &
Communication, 3(2), 196–213. 
Walck, P. E. , Cruikshank, S. A. , & Kalyango, Y. (2015). Mobile learning: Rethinking the future
of journalism practice and pedagogy. Journalism & Mass Communication Educator, 70(3),
235–250. 
Wenger, D. , Owens, L. , & Thompson, P. (2014). Help wanted: Mobile journalism skills required
by top U.S. news companies. Electronic News, 8(2), 138–149. 
Wenger, D. H. , Owens, L. C. , & Cain, J. (2018). Help wanted: Realigning journalism education
to meet the needs of top U.S. news companies. Journalism & Mass Communication Educator,
73(1), 18–36. 
Westlund, O. , & Quinn, S. (2018). Mobile journalism and MoJos. In. J. F. Nussbaum (Ed.),
Oxford research encyclopedia of communication. Oxford University Press. 
Zelizer, B. (2019). Why journalism is about more than digital technology. Digital Journalism,
7(3), 343–350. 

 
Young audience wanted! Journalism looks to the future 
Al-Rawi, A. , Al-Musalli, A. , & Fakida, A. (2021). News values on Instagram: A comparative
study of international news. Journalism and Media, 2(2), 305–320.
https://doi.org/10.3390/journalmedia2020018 
Boczek, K. , & Koppers, L. (2020). What’s new about Whatsapp for news? A mixed-method
study on news outlets’ strategies for using WhatsApp. Digital Journalism, 8(1), 126–144.
https://doi.org/10.1080/21670811.2019.1692685 
Boczkowski, P. J. , Mitchelstein, E. , & Matassi, M. (2018). News comes across when I’m in a
moment of leisure: Understanding the practices of incidental news consumption on social
media. New Media & Society, 20(10), 3523–3539. https://doi.org/10.1177/1461444817750396 
Boyd, D. , & Ellison, N. (2007). Social network sites: Definition, history, and scholarship. Journal
of Computer-Mediated Communication, 13(1), 210–230. https://doi.org/10.1111/j.1083-
6101.2007.00393.x 
Bruns, A. (2005). Gatewatching. Peter Lang. 
Click, K. , & Schwartz, N. (2018). Trending now: News habits of generation Z.
https://doi.org/10.2139/ssrn.3408021 
Costera Meijer , I. (2007). The paradox of popularity: How young people experience the news.
Journalism Studies, 8(1), 96–116. https://doi.org/10.1080/14616700601056874 
Galan, L. , Osserman, J. , Parker, T. , & Taylor, M. (2019). How young people consume news
and the implications for mainstream media. Flamingo and Reuters Institute for the Study of
Journalism. https://apo.org.au/sites/default/files/resource-files/2019-08/apo-nid256781.pdf 
García-Avilés, J. A. , & Arias Robles, F. (2016). Géneros periodísticos en los formatos visuales
de Twitter: una propuesta de tipología. Textual & Visual Media, 9, 101–132. 
Geers, S. (2020). News consumption across media platforms and content: A typology of young
news users. Public Opinion Quarterly, 84(S1), 332–354. https://doi.org/10.1093/poq/nfaa010 
Hermida, A. (2012). Social journalism: Exploring how social media is shaping journalism. In E.
Siapera & A. Veglis (Eds.), The handbook of global online journalism (pp. 309–328). John Wiley
& Sons. 
Hermida, A. , & Mellado, C. (2020). Dimensions of social media logics: Mapping forms of
journalistic norms and practices on Twitter and Instagram. Digital Journalism, 8(7), 864–884.
https://doi.org/10.1080/21670811.2020.1805779 
Kalogeropoulos, A. (2019). How younger generations consume news differently. Reuters
Institute for the Study of Journalism. https://www.digitalnewsreport.org/survey/2019/how-
younger-generations-consume-news-differently/ 
Klug, D. , Qin, Y. , Evans, M. , & Kaufman, G. (2021). Trick and please. A mixed-method study
on user assumptions about the TikTok algorithm. 13th ACM Web Science Conference 2021
(WebSci ’21), United Kingdom, 84–92. https://doi.org/10.1145/3447535.3462512



Lewis, S. , & Molyneux, L. (2019). Social media and journalism: 10 years later, untangling key
assumptions. Proceedings of the 52nd Hawaii International Conference on System Sciences,
Hawaii, 2580–2589. 
Messner, M. , Linke, M. , & Eford, A. (2012). Shoveling tweets: An analysis of the microblogging
engagement of traditional news organizations. #ISOJ Journal: The Official Research Journal of
the International Symposium on Online Journalism, 2(1). 
Mitchelstein, E. , Boczkowski, P.J. , Tenenboim-Weinblatt, K. , Hayashi, K. , Villi, M. , & Kliger-
Vilenchik, N. (2020). Incidentality on a continuum: A comparative conceptualization of incidental
news consumption. Journalism, 21(8), 1136–1153. https://doi.org/10.1177/1464884920915355 
Negreira-Rey, M. C. , López-García, X. , & Lozano-Aguiar, L. (2017). Instant messaging
networks as a new channel to spread the news: Use of whatsapp and telegram in the Spanish
online media of proximity. In Á. Rocha , A. Correia , H. Adeli , L. Reis , & S. Costanzo (Eds.),
Recent advances in information systems and technologies (pp. 64–72) Springer.
https://doi.org/10.1007/978-3-319-56541-5_8 
Newman, N. , Fletcher, R. , Schulz, A. , Andi, S. , Robertson, C. T. , & Kleis Nielsen, R. (2021).
Digital News Report 2021. Reuters Institute for the Study of Journalism.
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2021 
Paulussen, S. , & Harder, R. A. (2014). Social media references in newspapers: Facebook,
Twitter and YouTube as sources in newspaper journalism. Journalism Practice, 8(5), 542–551.
https://doi.org/10.1080/17512786.2014.894327 
Podara, A. , Matsiola, M. , Maniou, T. , & Kalliris, G. (2019). News usage patterns of young
adults in the era of Interactive Journalism. Strategy & Development Review, 19(5), 632–648.
https://doi.org/10.1177/1464884916663625 
Richardson, A. V. (2020). The coming archival crisis: How ephemeral video disappears protest
journalism and threatens newsreels of tomorrow. Digital Journalism, 8(10), 1338–1346.
https://doi.org/10.1080/21670811.2020.1841568 
Salzmann, A. , Guribye, F. , & Gynnild, A. (2021). Adopting a mojo mindset: Training newspaper
reporters in mobile journalism. Journalism. https://doi.org/10.1177/1464884921996284 
Schofield Clark, L. , & Marchi, R. (2017). Young people and the future of news: Social media
and the rise of connective journalism. Cambridge University Press. 
Van Damme, K. , Courtois, C. , Verbrugge, K. , & De Marez, L. (2015). What’s APPening to
news? A mixed-method audience-centred study on mobile news consumption. Mobile Media &
Communication, 3(2), 196–213. https://doi.org/10.1177/2050157914557691 
Van Dijck, J. , & Poell, T. (2013). Understanding social media logic. Media and Communication,
1(1), 2–14. https://doi.org/10.12924/mac2013.01010002 
Vázquez-Herrero, J. , Direito-Rebollal, S. , & López-García, X. (2019). Ephemeral journalism:
News distribution through Instagram stories. Social Media+ Society, 5(4).
https://doi.org/10.1177/2056305119888657 
Vázquez-Herrero, J. , Negreira-Rey, M. C. , & López-García, X. (2020). Let’s dance the news!
How the news media are adapting to the logic of TikTok. Journalism.
https://doi.org/10.1177/1464884920969092 
Wahl-Jorgensen, K. (2020). An emotional turn in journalism studies? Digital Journalism, 8(2),
175–194. https://doi.org/10.1080/21670811.2019.1697626 
Weaver, D. , & Willnat, L. (2016). Changes in U.S. Journalism: How do journalists think about
social media? Journalism Practice, 10(7), 844–855.
https://www.tandfonline.com/doi/abs/10.1080/17512786.2016.1171162 
Westlund, O. (2015). News consumption in an age of mobile media: Patterns, people, place,
and participation. Mobile Media & Communication, 3(2), 151–159.
https://doi.org/10.1177/2050157914563369 
Westlund, O. , & Quinn, S. (2018). Mobile journalism and MoJos. In. J. F. Nussbaum (Ed.),
Oxford research encyclopedia of communication. Oxford University Press. 
Zago, G. , & Bastos, M.T. (2013). Visibility of news items on Twitter and Facebook:
Comparative analysis of the most replicated news in Europe and the Americas. Brazilian
Journalism Research, 9(1), 114–131. https://doi.org/10.25200/BJR.v9n1.2013.568 



 
Immersed in the news. How VR and 360-degree video have triggered a
shift in journalistic storytelling 
Aitamurto, T. (2019). Normative paradoxes in 360 journalism: Contested accuracy and
objectivity. New Media & Society, 21(1), 3–19. https://doi.org/10.1177/1461444818785153 
Archer, D. , & Finger, K. (2018). Walking in another’s virtual shoes: Do 360-degree video news
stories generate empathy in viewers? Tow Center for Digital Journalism. 
Baía Reis, A. (2020). Immersive media, social change, and creativity: A framework for designing
collaborative 360º video productions [Doctoral dissertation]. University of Porto and Stanford
University. 
Baía Reis , A., & Coelho, A. F. V. C. C. (2018). Virtual reality and journalism: A gateway to
conceptualizing immersive journalism. Digital Journalism, 6(8), 1090–1100.
https://doi.org/10.1080/21670811.2018.1502046 
Benítez, M. J. , & Herrera, S. (2019). Realidad virtual y reportaje inmersivo con vídeo en 360º.
Análisis del uso por parte medios españoles. Miguel Hernández Communication Journal, 10(1),
239–262. https://doi.org/10.21134/mhcj.v10i0.299 
Bordwell, D. , & Thompson, K. (1995). El arte cinematográfico: Una introducción. Paidós. 
Brillhart, J. (2016, February 5). In the blink of a mind attention. Medium.
https://medium.com/the-language-of-vr/in-the-blink-of-a-mind-attention-1fdff60fa045 
De Bruin, K. , De Haan, Y. , Kruikemeier, S. , Lecheler, S. , & Goutier, N. (2020). A first-person
promise? A content-analysis of immersive journalistic productions. Journalism, 1–20.
https://doi.org/10.1177/1464884920922006 
De la Peña, N. , Weil, P. , Llobera, J. , Giannopoulos, E. , Pomés A. , Spanlang, B. , Friedman,
D. , Sánchez-Vives, M. , & Slater, M. (2010). Immersive Journalism: immersive virtual reality for
the first-person experience of news. Presence: Teleoperators and Virtual Environments, 19(4),
291–301. https://doi.org/10.1162/PRES_a_00005 
Domínguez, E. (2013). Periodismo inmersivo: La influencia de la realidad virtual y del
videojuego en los contenidos informativos. Editorial UOC. 
Doyle, P. , Gelman, M. , & Gill, S. (2016). Viewing the future? Virtual reality in journalism. Knight
Foundation. https://knightfoundation.org/reports/vrjournalism/ 
Goldstein, E. B. (2009). Sensation and perception. Wadsworth Pub Co. 
Greber, H. (2021). Immersive journalism - The future of the news. IEEE Conference on Virtual
Reality and 3D User Interfaces, Portugal, 741–742.
https://doi.org/10.1109/VRW52623.2021.00253 
Gynnild, A. , Uskali, T. , Jones, S. , & Sirkkunen, E. (2020). What is immersive journalism? In T.
Uskali , A. Gynnild , S. Jones , & E. Sirkkunen (Eds.), Immersive journalism as storytelling:
Ethics, production, and design (pp. 2–9). Routledge. 
IJsselsteijn, W. A. , & Riva, G. (2003). Being there: The experience of presence in mediated
environments. In G. Riva , F. Davide , & W.A. IJsselsteijn (Eds.), Being there: Concepts, effects
and measurement of user presence in synthetic environments (pp. 1–14). IOS Press. 
Jones, S. (2017). Disrupting the narrative: Immersive journalism in virtual reality. Journal of
Media Practice, 18(2–3), 171–185. https://doi.org/10.1080/14682753.2017.1374677 
Kangasniemi, J. (2021). From empty hype to a crucial tool: Pushing the boundaries of
immersive journalism. Reuters Institute.
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2021-
08/RISJ_FinalReport_Jenni_2020_Final.pdf 
Kasem, I , Van Waes, M. , & Wannet, K. C. M. E. (2015). What’s new (s). Scenarios on the
future of journalism. Stimuleringsfonds voor de Journalistiek. 
Kilgo, D. K. , Lough, K. , & Riedl, M. J. (2017). Emotional appeals and news values as factors of
shareworthiness in Ice Bucket Challenge coverage. Digital Journalism, 8(2), 267–286.
https://doi.org/10.1080/21670811.2017.1387501 
Lecheler, S. (2020). The emotional turn in journalism needs to be about audience perceptions:
Commentary. Digital Journalism, 8(2), 287–291.
https://doi.org/10.1080/21670811.2019.1708766



Ma, Z. (2020). Effects of immersive stories on prosocial attitudes and willingness to help:
Testing psychological mechanisms. Media Psychology, 23(6), 865–890.
https://doi.org/10.1080/15213269.2019.1651655 
Nielsen, L. T. , Møller, M. B. , Hartmeyer, S. D. , Ljung, T. C. M. , Nilsson, N. C. , Nordahl, R. , &
Serafin, S. (2016). Missing the point: An exploration of how to guide users’ attention during
cinematic virtual reality. Proceedings of the 22nd ACM Conference on virtual reality software
and technology, Germany, 229–232. http://dx.doi.org/10.1145/2993369.2993405 
Nielsen, S. L. , & Sheets, P. (2019). Virtual hype meets reality: Users’ perception of immersive
journalism. Journalism, 1–17. https://doi.org/10.1177/1464884919869399 
Pavlik, J. V. (2018). Experiential media and transforming storytelling: A theoretical analysis.
Journal of Creative Industries and Cultural Studies-JOCIS, (3), 46–67. 
Peck, T. C. , Fuchs, H. , & Whitton, M. C. (2009). Evaluation of reorientation techniques and
distractors for walking in large virtual environments. IEEE Transactions on Visualization and
Computer Graphics, 15(3), 383–394. 
Pérez-Seijo, S. (2021). Periodismo inmersivo con vídeo 360 grados: evolución, experiencia de
usuario y producción de las radiotelevisiones públicas europeas [Doctoral dissertation].
Universidad de Santiago de Compostela. 
Rothe S. , & Hußmann H. (2018) Guiding the viewer in cinematic virtual reality by diegetic cues.
In L. De Paolis & P. Bourdot (Eds.), Augmented reality, virtual reality, and computer graphics
(pp. 101–117) Springer. https://doi.org/10.1007/978-3-319-95270-3_7 
Sánchez Laws, A. L. (2019). Conceptualising immersive journalism. Routledge.
https://doi.org/10.4324/9780429199394 
Sirkkunen, E. , & Uskali, T. (2019). Virtual reality journalism. In T. P. Vos & F. Hanusch (Eds.),
The international encyclopedia of journalism studies (pp. 1–5) Wiley Blackwell.
https://doi.org/10.1002/9781118841570.iejs0279 
Slater, M. , & Sanchez-Vives, M. V. (2016). Enhancing our lives with immersive virtual reality.
Frontiers in Robotics and AI, 3, 1–47. https://doi.org/10.3389/frobt.2016.00074 
Soler-Adillon, J. , & Sora, C. (2018). Immersive journalism and virtual reality. In M. Pérez-
Montoro (Ed.), Interaction in Digital News Media. From principles to practice (pp. 55–83).
Palgrave Macmillan. 
Sundar, S. S. , Kang, J. , & Oprean, D. (2017). Being there in the midst of the story: How
immersive journalism affects our perceptions and cognitions. Cyberpsychology, Behavior, and
Social Networking, 20(11), 672–682. https://doi.org/10.1089/cyber.2017.0271 
Syrett, H. , Calvi, L. , & Van Gisbergen, M. (2017). The Oculus Rift film experience: A Case
study on understanding films in a head mounted display. Intelligent Technologies for Interactive
Entertainment: 8th International Conference, The Netherlands, 197–208. 
Tecnic, A. (2018). Guidance in a 360-degree video with the help of special effects. Attracting
attention to a specific object or segment in a 360-degree video using graphical elements, lights,
and colours [Bachelor thesis]. Universidad de Linnaeus. 
Van Damme, K. , All, A. , De Marez, L. , & Van Leuven, S. (2019). 360 video journalism:
Experimental study on the effect of immersion on news experience and distant suffering.
Journalism Studies, 20(14), 2053–2076. https://doi.org/10.1080/1461670X.2018.1561208 
Veas, E. , Méndez, E. , Feiner, S. , & Schmalstieg, D. (2011). Directing attention and influencing
memory with visual saliency modulation. Proceedings of the SIGCHI Conference on Human
Factors in Computing Systems, Canada, 1471–1480. 
Zou, S. (2020). Emotional news, emotional counterpublic: Unraveling the construction of fear in
Chinese diasporic community online. Digital Journalism, 8(2), 229–248.
https://doi.org/10.1080/21670811.2018.1476167 

 
Social audience and media 
Al-Rawi, A. (2019). Viral news on social media. Digital Journalism, 7(1), 63–79.
https://doi.org/10.1080/21670811.2017.1345318 
Carlson, M. (2018). Confronting measurable journalism. Digital Journalism, 6(4), 406–417.
https://doi.org/10.1080/21670811.2018.1445003



Das, R. , & Ytre-Arne, B. (2017). Critical, agentic and trans-media: Frameworks and findings
from a foresight analysis exercise on audiences. European Journal of Communication, 32(6),
535–551. https://doi.org/10.1177/0267323117737954 
Di Domenico, G. , Sit, J. , Ishizaka, A. , & Nunan, D. (2021). Fake news, social media and
marketing: A systematic review. Journal of Business Research, 124, 329–341.
https://doi.org/10.1016/j.jbusres.2020.11.037 
Direito-Rebollal, S. , Negreira-Rey, M. C. , & Rodríguez-Vázquez, A. I. (2020). Social media
guidelines for journalists in european public service media. In J. Vázquez ., S. Direito , A. Silva ,
& X. López (Eds.), Journalistic metamorphosis. Media transformation in the digital age (pp.
129–140). Springer. 
Duffy, A. , & Knight, M. (2019). Don’t be stupid: The role of social media policies in journalistic
boundary-setting. Journalism Studies, 20(7), 932–951.
https://doi.org/10.1080/1461670X.2018.1467782 
Elvestad, E. , & Phillips, A. (2018). Misunderstanding news audiences. Seven myths of the
social media era. Routledge. 
Fletcher, R. , & Park, S. (2017). The impact of trust in the news media on online news
consumption and participation. Digital Journalism, 5(10), 1281–1299.
https://doi.org/10.1080/21670811.2017.1279979 
Gan, B. , Alexeev, V. , Bird, R. , & Yeung, D. (2020). Sensitivity to sentiment: News vs social
media. International Review of Financial Analysis, 67. https://doi.org/10.1016/j.irfa.2019.101390 
Gordon, R. (2009, October 21). Social media: The grown shifts. Nieman Reports.
https://niemanreports.org/articles/social-media-the-ground-shifts/ 
Granger, J. (July, 17, 2019). BBC News uses mobile journalism to attract social audiences.
Journalism.co.uk . https://www.journalism.co.uk/news/bbc-news-uses-mobile-journalism-as-an-
entry-point-for-social-audiences/s2/a741792/ 
Harper, R. A. (2010). The social media revolution: Exploring the impact on journalism and news
media organizations. Inquiries Journal. Social Science, Arts & Humanities, 2(3).
http://www.inquiriesjournal.com/articles/202/the-social-media-revolution-exploring-the-impact-
on-journalism-and-news-media-organizations 
Hermida, A. , Fletcher, F. , Korell, D. , & Logan, D. (2012). Share, like, recommend: Decoding
the social media news consumer. Journalism Studies, 13(5–6), 815–824.
https://doi.org/10.1080/1461670X.2012.664430 
Holton, A. E. , Lewis, S. C. , & Coddington, M. (2016). Interacting with audiences: Journalistic
role conceptions, reciprocity, and perceptions about participation. Journalism Studies, 17(7),
849–859. https://doi.org/10.1080/1461670X.2016.1165139 
Hootsuite . (2021). We are social. Digital Report 2021.
https://wearesocial.com/es/blog/2021/01/digital-report-2021-el-informe-sobre-las-tendencias-
digitales-redes-sociales-y-mobile/ 
Karlsson, M. , Clerwall, C. , & Nord, L. (2015). Please guard the gates, or whatever. Citizens’
view on participatory journalism. The Future of Journalism Conference: Risks, Threats and
Opportunities, UK. 
Lachana, I. , & Schröder, D. (2021). Investor sentiment, media and stock returns: The
advancement of social media. SSRN.
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3842039 
Lavrusik, V. (2009, October 20). 10 ways journalism schools are teaching social media.
Mashable. https://mashable.com/archive/teaching-social-media 
Lee, F. L. , Chan, M. C. M. , Chen, H. T. , Nielsen, R. , & Fletcher, R. (2019). Consumptive
news feed curation on social media as proactive personalization: A study of six East Asian
markets. Journalism Studies, 20(15), 2277–2292.
https://doi.org/10.1080/1461670X.2019.1586567 
Lewis, S. C. , Holton, A. E. , & Coddington, M. (2013). Reciprocal journalism: A concept of
mutual exchange between journalists and audiences. Journalism Practice, 8(2), 229–241.
https://doi.org/10.1080/17512786.2013.859840 
Lewis, S. C. , Holton, A. E. , & Coddington, M. (2016). From participation to reciprocity in the
journalistic-audience relationship. In C. Peters & M. Broersma (Eds.), Rethinking journalism
again (pp. 161–174). Routledge. 
Lewis, W. (2009, October 21). Social journalism: Past, present, and future. Mashable.
https://mashable.com/archive/social-journalism



Masip, P. (2016). Investigar el periodismo desde la perspectiva de las audiencias. Profesional
de la Información, 25(3), 323–330. http://dx.doi.org/10.3145/epi.2016.may.01 
Masip, P. , Guallar, J. , Suau, J. , Ruiz-Caballero, C. , & Peralta, M. (2015). News and social
networks: Audience behavior. Profesional de la Información, 24(4), 363–370.
http://dx.doi.org/10.3145/epi.2015.jul.02 
Newman, N. (2021). Digital News Report 2021. Reuters Institute for the Study of Journalism.
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2021/dnr-executive-summary 
Noguera, J. M. (2018). Obtienes lo que das: Compartir como un nuevo desafío radical para el
periodismo. Communication & Society, 31(4), 147–158. http://doi.org/10.15581/003.31.4.147-
158 
Park, C. S. (2019). Does too much news on social media discourage news seeking? Mediating
role of news efficacy between perceived news overload and news avoidance on social media.
Social Media+Society, 5(3). https://doi.org/10.1177%2F2056305119872956 
Peña-Fernández, S. , Pérez-Dasilva, J. Ángel , Meso-Ayerdi, K. , & Larrondo-Ureta, A. (2021).
Social participation in the media: The dialogue of digital journalists with audiences. Revista
europea de innovación pública y social, 6(1), 16–28. 
Peters, C. , & Witschge, T. (2015). From grand narratives of democracy to small expectations of
participation: Audiences, citizenship, and interactive tools in digital journalism. Journalism
Practice, 9(1), 19–34. https://doi.org/10.1080/17512786.2014.928455 
Piccato, F. (2017, April 24). Conocer a los usuarios, transformar las redacciones y fortalecer el
contenido de calidad, ejes del debate sobre medios. En Austin, Texas, se realiza el Simposio
Internacional de Periodismo OnLine. La Voz. https://www.lavoz.com.ar/ciudadanos/la-era-de-
las-noticias-centradas-en-la-audiencia-0/ 
Podger, P. J. (2009). The limits of control. American Journalism Review, 31(4), 33–37. 
Quintas, N. , & González, A. (2014). Audiencias activas: Participación de la audiencia social en
televisión. Comunicar, 22(43), 83–90. https://doi.org/10.3916/C43-2014-08 
Riemer, K. , & Peter, S. (2021). Algorithmic audiencing: Why we need to rethink free speech on
social media. Journal of Information Technology, 36(4), 409–426.
https://doi.org/10.1177/02683962211013358 
Rodríguez-Vázquez, A. I. , Direito-Rebollal, S. , & Silva-Rodríguez, A. (2018). Audiencias
crossmedia: nuevas métricas y perfiles profesionales en los medios españoles. Profesional de
la Información, 27(4), 793–800. https://doi.org/10.3145/epi.2018.jul.08 
Rublescki, A. (2011). Metamorfoses jornalísticas: leitores e fontes como instâncias co-
produtoras de conteúdos no jornalismo líquido. Estudos em Comunicação, (10), 319–335. 
Segado, F. , & Díaz, J. (2020). Las redes sociales y sus intersecciones con la libertad de
expresión, la libertad de información y la privacidad. Un análisis. Icono 14, 18(1), 231–255.
https://doi.org/10.7195/RI14.V18I1.1379 
Sidorenko, P. , & Herranz, J. M. (2021, October 31). Un viaje por los universos virtuales (y
publicitarios) del metaverso. The Objective. https://theobjective.com/further/universos-virtuales-
publicitarios-metaverso 
Sixto-García, J. , Rodríguez-Vázquez, A. I. , & Soengas-Pérez, X. (2021). Modelo de análisis
para canales de YouTube: aplicación a medios nativos digitales. Revista Latina de
Comunicación Social, 79, 1–16. https://doi.org/10.4185/RLCS-2021-1494 
Skoler, M. (2009). Why the news media became irrelevant--And how social media can help.
Nieman Foundation for Journalism at Harvard. https://niemanreports.org/articles/why-the-news-
media-became-irrelevant-and-how-social-media-can-help/ 
Smith, D. K. , Hope, Q. , & Griggs, T. (2017). Target audiences: Measures of success and
tracking progress in closing the gaps. Knight Foundation. 
Soengas, X. , & Rodríguez, A.I. (2020). El editor de audiencias en la comunicación digital. In H.
Vivar (Ed.), Sociedad digital y Empleabilidad en Comunicación (pp. 165–186). Comunicación
Social. 
Sterrett, D. , Malato, D. , Benz, J. , Kantor, L. , Tompson, T. , Rosenstiel, T. , Sonderman, J. , &
Loker, K. (2019). Who shared it?: Deciding what news to trust on social media. Digital
Journalism, 7(6), 783–801. https://doi.org/10.1080/21670811.2019.1623702 
Tandoc, E. C. (2019). Tell me who your sources are: Perceptions of news credibility on social
media. Journalism Practice, 13(2), 178–190. https://doi.org/10.1080/17512786.2017.1423237 
Thurman, N. (2018). Social media, surveillance, and news work: On the apps promising
journalists a “crystal ball”. Digital Journalism, 6(1), 76–97.



https://doi.org/10.1080/21670811.2017.1345318 
Toffler, A. (1980). La tercera ola. Plaza & Janés. 
Tully, M. , Vraga, E. K. , & Bode, L. (2020). Designing and testing news literacy messages for
social media. Mass Communication and Society, 23(1), 22–46.
https://doi.org/10.1080/15205436.2019.1604970 
Vázquez-Herrero, J. , Negreira-Rey, M. C. , & López-García, X. (2020). Let’s dance the news!
How the news media are adapting to the logic of TikTok. Journalism.
https://doi.org/10.1177%2F1464884920969092 
Vázquez-Herrero, J. , Negreira-Rey, M. C. , & Rodríguez-Vázquez, A. I. (2021). Intersections
between TikTok and TV: Channels and programmes thinking outside the box. Journalism and
Media, 2(1), 1–13. https://doi.org/10.3390/journalmedia2010001 
Welbers, K. , & Opgenhaffen, M. (2019). Presenting news on social media. Media logic in the
communication style of newspapers on Facebook. Digital Journalism, 7(1), 45–62.
https://doi.org/10.1080/21670811.2018.1493939 
Yaqub, W. , Kakhidze, O. , Brockman, M. L. , Memon, N. , & Patil, S. (2020). Effects of
credibility indicators on social media news sharing intent. Proceedings of the 2020 CHI
conference on human factors in computing systems, USA, 1–14.
https://doi.org/10.1145/3313831.3376213 

 
Journalism's cruise control 
BBC . (2016). Royal Charter for the continuance of the British Broadcasting Corporation.
http://downloads.bbc.co.uk/bbctrust/assets/files/pdf/about/how_we_govern/2016/charter.pdf 
BBC . (2018). Review of the BBC’s Research & Development Activity.
http://downloads.bbc.co.uk/aboutthebbc/insidethebbc/reports/pdf/rdreview.pdf 
BBC . (2019). Machine learning engine principles.
https://downloads.bbc.co.uk/rd/pubs/MLEP_Doc_2.1.pdf 
Borges-Rey, E. (2016). Unravelling data journalism: A study of data journalism practice in
British newsrooms. Journalism Practice, 10(7), 833–843.
https://doi.org/10.1080/17512786.2016.1159921 
BR . (2020). Our AI ethics guidelines. BR. https://www.br.de/extra/ai-automation-lab-english/ai-
ethics100.html 
BR Data . (2018, November 28). Increased risk. BR Data. https://interaktiv.br.de/erhoehtes-
risiko/english/index.html 
Carlson, M. (2015). The Robotic Reporter. Automated journalism and the redefinition of labor,
compositional forms, and journalistic authority. Digital Journalism, 3(3), 416–431.
https://doi.org/10.1080/21670811.2014.976412 
Cawley, A. (2019). Digital transitions. The evolving corporate frameworks of legacy newspaper
publishers. Journalism Studies, 20(7), 1028–1049.
https://doi.org/10.1080/1461670X.2018.1481348 
Danzon-Chambaud, S. (2021). Automated news at the BBC. Research & Development White
Paper. BBC. https://downloads.bbc.co.uk/rd/pubs/whp/whp-pdf-files/WHP398.pdf 
Diakopoulos, N. (2019). Towards a design orientation on algorithms and automation in news
production. Digital Journalism, 7(8), 1180–1184.
https://doi.org/10.1080/21670811.2019.1682938 
Díaz-Noci, J. (2019). Cómo los medios afrontan la crisis: retos, fracasos y oportunidades de la
fractura digital. Profesional de la Información, 28(6). https://doi.org/10.3145/epi.2019.nov.25 
Dörr, K. N. (2016). Mapping the field of algorithmic journalism. Digital Journalism, 4(6),
700–722. https://doi.org/10.1080/21670811.2015.1096748 
EBU . (2019). The next newsroom. Unlocking the power of AI for public service journalism.
European Broadcasting Union.
https://www.ebu.ch/files/live/sites/ebu/files/codes/news_report_2019/downloads/ebu-news-
report-2019.pdf 
Fernández-Quijada, D. , Bonet, M. , Suárez Candel, R. , & Arboledas, L. (2015). From rhetorics
to practice: Implementation of technological innovation within Spanish public service media. The
Journal of Media Innovations, 2(2), 23–39. https://doi.org/10.5617/jmi.v2i2.845



Ford, H. , & Hutchinson, J. (2019). Newsbots that mediate journalist and audience relationships.
Digital Journalism, 7(8), 1013–1031. https://doi.org/10.1080/21670811.2019.1626752 
González-Tosat, C. , & Sádaba-Chalezquer, C. (2021). Digital intermediaries: More than new
actors on a crowded media stage. Journalism and Media, 2, 77–99.
https://doi.org/10.3390/journalmedia2010006 
Larrondo Ureta, A. , Díaz Noci, J. , & Erdal, I. J. (2022). Convergence and innovation: The
conceptual and methodological basis of technological evolution and cultural complexity in
journalism. In J. Vázquez-Herrero , A. Silva-Rodríguez , M. C. Negreira-Rey , C. Toural-Bran , &
X. López-García (Eds.), Total journalism (pp. 13–28) Springer. https://doi.org/10.1007/978-3-
030-88028-6_2 
Linden, C. G. (2017). Decades of automation in the newsroom. Digital Journalism, 5(2),
123–140. https://doi.org/10.1080/21670811.2016.1160791 
Mazzucato, M. , Conway, R. , Mazzoli, E. , Knoll, E. , & Albala, S. (2020). Creating and
measuring dynamic public value at the BBC. UCL Institute for Innovation and Public Purpose.
https://www.ucl.ac.uk/bartlett/public-purpose/sites/public-purpose/files/final-bbc-report-6_jan.pdf 
Milosavljević, M. , & Vobič, I. (2019). Human Still in the Loop. Editors reconsider the ideals of
professional journalism through automation. Digital Journalism, 7(8), 1098–1116.
https://doi.org/10.1080/21670811.2019.1601576 
Milosavljević, M. , & Vobič, I. (2021). ‘Our task is to demystify fears’: Analysing newsroom
management of automation in journalism. Journalism, 22(9), 2203–2221.
https://doi.org/10.1177/1464884919861598 
Moore, M. (1995). Creating public value: Strategic management in government. Harvard
University Press. 
Örnebring, H. (2010). Technology and journalism-as-labour: Historical perspectives. Journalism,
11(1), 57–74. https://doi.org/10.1177%2F1464884909350644 
Pérez-Seijo, S. , & Vicente, P. N. (2022). After the hype: How hi-tech is reshaping journalism. In
J. Vázquez-Herrero , A. Silva-Rodríguez , M. C. Negreira-Rey , C. Toural-Bran , & X. López-
García (Eds.), Total journalism (pp. 41–52) Springer. https://doi.org/10.1007/978-3-030-88028-
6_4 
Posetti, J. (2018). Time to step away from the ‘bright, shiny things’? Towards a sustainable
model of journalism innovation in an era of perpetual change. Reuters Institute for the Study of
Journalism. https://reutersinstitute.politics.ox.ac.uk/sites/default/files/2018-
11/Posetti_Towards_a_Sustainable_model_of_Journalism_FINAL.pdf 
Rivas-de-Roca, R. (2021). Oportunidades de la robotización en el periodismo local: el caso de
“Mittmedia”. Index Comunicación, 11(2), 165–185. https://doi.org/10.33732/ixc/11/02Oportu 
Rodríguez-Castro, M. , Campos-Freire, F. , & Túñez-López, M. (2021). Introduction. The values
of public service media in the internet society. In M. Túñez-López , F. Campos-Freire , & M.
Rodríguez-Castro (Eds.), The values of public service media in the internet society (pp. 3–20)
Palgrave Macmillan. https://doi.org/10.1007/978-3-030-56466-7_1 
Rodríguez-Castro, M. , Noonan, C. , Ramsey, P. (2021). Public service media interventions:
Risk and the market. In M. Túñez-López , F. Campos-Freire , & M. Rodríguez-Castro (Eds.),
The values of public service media in the internet society (pp. 173–191) Palgrave Macmillan.
https://doi.org/10.1007/978-3-030-56466-7_10 
Schapals, A. K. , & Porlezza, C. (2020). Assistance or resistance? Evaluating the intersection of
automated journalism and journalistic role conceptions. Media and Communication, 8(3), 16–26.
https://doi.org/10.17645/mac.v8i3.3054 
Sørensen, J. K. , & Hutchinson, J. (2018). Algorithms and public service media. In G. F. Lowe ,
H. Van den Bulck , & K. Donders (Eds.), Public service media in the networked society (pp.
91–106). Nordicom. 
Sørensen, J. K. , Van den Bulck, H. , & Kosta, S. (2020). Stop spreading the data: PSM, trust,
and third-party services. Journal of Information Policy, 10, 474–513.
https://doi.org/10.5325/jinfopoli.10.2020.0474 
Stray, J. (2019). Making artificial intelligence work for investigative journalism. Digital
Journalism, 7(8), 1076–1097. https://doi.org/10.1080/21670811.2019.1630289 
Thurman, N. , Dörr, K. , & Kunert, J. (2017). When reporters get hands-on with robo-writing:
Professionals consider automated journalism’s capabilities and consequences. Digital
Journalism, 5(10), 1240–1259. https://doi.org/10.1080/21670811.2017.1289819 
Van Dalen, A. (2012). The algorithms behind the headlines: How machine-written news
redefines the core skills of human journalists. Journalism Practice, 6(5–6), 648–658.



https://doi.org/10.1080/17512786.2012.667268 
Van den Bulck, H. , & Moe, H. (2018). Public service media, universality, and personalisation
through algorithms: mapping strategies and exploring dilemmas. Media, Culture & Society,
40(6), 875–892. https://doi.org/10.1177/0163443717734407 
Wölker, A. , & Powell, T. E. (2021). Algorithms in the newsroom? News readers’ perceived
credibility and selection of automated journalism. Journalism, 22(1), 86–103.
https://doi.org/10.1177/1464884918757072 
Wu, S. , Tandoc, E. C. , & Salmon, C. T. (2019a). When journalism and automation intersect:
Assessing the influence of the technological field on contemporary newsrooms. Journalism
Practice, 13(10), 1238–1254. https://doi.org/10.1080/17512786.2019.1585198 
Wu, S. , Tandoc, E. C. , & Salmon, C. T. (2019b). Journalism reconfigured: Assessing human-
machine relations and the autonomous power of automation in news production. Journalism
Studies, 20(10), 1440–1457. https://doi.org/10.1080/1461670X.2018.1521299 

 
Recommender systems in major media platforms 
Carterette, B. (2019). Music recommendation at Spotify. Spotify & AFIRM.
http://sigir.org/afirm2019/slides/16.%20Friday%20-
%20Music%20Recommendation%20at%20Spotify%20-%20Ben%20Carterette.pdf 
Cramer, H. , Evers, V. , Ramlal, S. , Van Someren, M. , Rutledge, L. , Stash, N. , Aroyo, L. , &
Wielinga, B. (2008). The effects of transparency on trust in and acceptance of a content-based
art recommender. User Modeling and User-adapted Interaction, 18(5), 455–496.
https://doi.org/10.1007/s11257-008-9051-3 
Diakopoulos, N. (2019). Automating the news: How algorithms are rewriting the media. Harvard
University Press. 
Gitlin, T. , Curran, J. , & Liebes, T. (1998). 10 public sphere or public sphericules? In T. Liebes ,
J. Curran , & E. Katz (Eds.), Media, ritual, and identity (pp. 168–174). Routledge. 
Haim, M. , Graefe, A. , & Brosius, H. B. (2017). Burst of the filter bubble? Digital Journalism,
6(3), 330–343. 
McGovern, A. , Nicolson, E. , & Svetlana, V. (2019). Machine learning and editorial collaboration
within the BBC. BBC Blogs. https://www.bbc.co.uk/blogs/internet/entries/a38207dd-e4ed-40fa-
8bdf-aebe1dc74c28 
McInerney, J. , Lacker, B. , Hansen, S. , Higley, K. , Bouchard, H. , Gruson, A. , & Mhrotra, R.
(2018). Explore, exploit, and explain: Personalizing explainable recommendations with bandits.
Proceedings of the 12th ACM Conference on Recommender Systems, Canada, 31–39.
https://doi.org/10.1145/3240323.3240354 
Mozilla . (2021). YouTube Regrets. A crowdsourced investigation into YouTube’s
recommendation algorithm.
https://assets.mofoprod.net/network/documents/Mozilla_YouTube_Regrets_Report.pdf 
Norberg, P. , Horne, D. R. , & Horne, D. A. (2007). The privacy paradox: Personal information
disclosure intentions versus behaviors. The Journal of Consumer Affairs, 41(1), 100–126.
https://doi.org/10.1111/j.1745-6606.2006.00070.x 
Pangrazio, L. , & Selwyn, N. (2019). ‘Personal data literacies’: A critical literacies approach to
enhancing understandings of personal digital data. New Media & Society, 21(2), 419–438.
https://doi.org/10.1177%2F1461444818799523. 
Pariser, E. (2011). The troubling future of internet search. The Futurist, 45(5), 6. 
Reviglio, U. (2020). Towards a right not to be deceived? An interdisciplinary analysis of media
personalization in the light of the GDPR. In I. Pappas , P. Mikalef , Y. Dwivedi , L. Jaccheri , J.
Krogstie , & M. Mäntymäki (Eds.), Digital transformation for a sustainable society in the 21st
century (pp. 47–59) Springer. https://doi.org/10.1007/978-3-030-39634-3_5 
Sørensen, J. K. (2020). Personalised universalism in the age of algorithms. Universalism in
Public Service Media: RIPE@ 2019, 191–205. 
Sørensen, J. K. , & Van den Bulck, H. (2020). Public service media online, advertising and the
third-party user data business: A trade versus trust dilemma? Convergence, 26(2), 421–447.
https://doi.org/10.1177%2F1354856518790203.



Sunstein, C. (2001). Echo chambers, Bush v. Gore impeachment and beyond. Princeton
University Press. 
Thurman, N. , & Schifferes, S. (2012). The future of personalization at news websites.
Journalism Studies, 13(5–6), 775–790. 
Van den Oord, A. , Dieleman, S. , & Schrauwen, B. (2013). Deep content-based music
recommendation. In C. Burges , L. Bottou , M. Welling , Z. Ghahramani , & K. Weinberger
(Eds.), Advances in neural information processing systems (pp. 1–9). Neural Information
Processing Systems Foundation (NIPS). 
Zhang, J. , Wang, Y , & Yuan, Z. (2019). Personalized real-time movie recommendation system:
Practical prototype and evaluation. Tsinghua Science and Technology, 25(2), 180–191. 

 
Minorities in journalism. The Mexican femicide in digital native media 
Aroustamian, C. (2020). Time’s up: Recognising sexual violence as a public policy issue: A
qualitative content analysis of sexual violence cases and the media. Aggression and Violent
Behavior, 50, 101–341. 
Beck, E. , & Mohamed, A. (2021). A body speaks: State, media, and public responses to
Femicide in Guatemala. Laws, 10(3), 73. 
Bernal, S. (2020). Colorism’s effect on the presentation of performative justice for indigenous
women in video news media. MUNDI, 1(1). 
Castillo, A. (2019). Reporting femicide: A failure of Latin American journalism. Media
Development, 65(4), 25–29. 
Cooper, J. , Green, D. P. , & Wilke, A. M. (2020). Reducing violence against women in Uganda
through video dramas: A survey experiment to illuminate causal mechanisms. In AEA Papers
and Proceedings, 110, 615–619. 
Dukes, K. N. , & Gaither, S. E. (2017). Black racial stereotypes and victim blaming: Implications
for media coverage and criminal proceedings in cases of police violence against racial and
ethnic minorities. Journal of Social Issues, 73(4), 789–807. 
Easteal, P. , Holland, K. , Breen, M. D. , Vaughan, C. , & Sutherland, G. (2019). Australian
media messages: Critical discourse analysis of two intimate homicides involving domestic
violence. Violence against Women, 25(4), 441–462. 
El-Ibiary, R. (2017). Media portrayal of street violence against Egyptian women: Women, socio-
political violence, ineffective laws and limited role of NGOs. IAFOR Journal of Media,
Communication & Film, 4, 49–64. 
Estrada, M. S. (2017). Feminist politics, drones and the fight against the ‘Femicide State’in
Mexico. International Journal of Gender, Science and Technology, 9(2), 99–117. 
Frías, S. M. (2021). Femicide and feminicide in Mexico: Patterns and trends in indigenous and
non-indigenous regions. Feminist Criminology, 15570851211029377. 
García-Del Moral, P. (2018). The murders of indigenous women in Canada as feminicides:
Toward a decolonial intersectional reconceptualization of femicide. Signs: Journal of Women in
Culture and Society, 43(4), 929–954. 
Garrett, L. (2020). Towards an understanding of femicide: Contemporary (patriarchal) state
violence in Juárez, Mexico. In K. McPhillips , & N. Goldenberg (Eds.), The end of religion:
Feminist reappraisals of the state (pp. 44–59). Routledge. 
Green, D. P. , Wilke, A. M. , & Cooper, J. (2020). Countering violence against women by
encouraging disclosure: A mass media experiment in rural Uganda. Comparative Political
Studies, 53(14), 2283–2320. 
Hassan, K. , Ali, S. , & Latif, F. (2020). Portrayal of violence against women rights in Pashtun
and Punjab community: A comparative analysis of daily express Peshawar and Lahore edition.
Journal of Arts and Social Sciences, 7(1), 67. 
Kangere, M. , Kemitare, J. , & Michau, L. (2017). Hashtag activism: Popularizing feminist
analysis of violence against women in the Horn, East and Southern Africa. Feminist Media
Studies, 17(5), 899–902. 
Karlsson, N. , Lila, M. , Gracia, E. , & Wemrell, M. (2021). Representation of intimate partner
violence against women in Swedish news media: A discourse analysis. Violence against
Women, 27(10), 1499–1524.



Little, J. (2017). ‘Not available on the evidence’: Australian narratives of violence against women
in legal and media texts. Ethical Space: The International Journal of Communication Ethics,
14(4), 39–46. 
Lopez, F. (2018). Between “Normalization” and spectacularization. Representing violence
against women in TV crime series. Journalism and Mass Communication, 8(6), 277–286. 
Lunday, C. , & Yee, S. (2021). Ethnic feminicide: The missing and murdered indigenous women
and girls epidemic. Journal of Student Research, 10(3), 1–9. 
Mahesar, R. A. , Wisetsri, W. , Qadeer, Z. , & Soomro, F. (2021). The coverage of violence
against women in daily Jeejal newspaper. Psychology and Education Journal, 58(1),
6550–6552. 
Malathesh, B. C. , Das, S. , & Chatterjee, S. S. (2020). COVID-19 and domestic violence
against women. Asian Journal of Psychiatry, 53, 102227. 
Meyer, M. (2018). Combatting femicide in Mexico: Achievements and ongoing challenges. In P.
L. Ellman (Ed.), The courage to fight violence against women: Psychoanalytic and
multidisciplinary perspectives (pp. 133–148). Routledge. 
Montiel Valle, D. A. , & Martin, Z. C. (2021). Entangled with the necropolis: A decolonial feminist
analysis of femicide news coverage in Latin America. Feminist Media Studies, 1–16. 
Rivera-Garza, C. (2020). On our toes: Women against the femicide machine in Mexico. World
Literature Today, 94(1), 50–55. 
Rodenhizer, K. A. E. , & Edwards, K. M. (2019). The impacts of sexual media exposure on
adolescent and emerging adults’ dating and sexual violence attitudes and behaviors: A critical
review of the literature. Trauma, Violence, & Abuse, 20(4), 439–452. 
Rodriguez-Dominguez, M. (2017). Femicide and victim blaming in Mexico. Council on
Hemispheric Affairs. 
Serrano-Montilla, C. , Lozano, L. M. , Bender, M. , & Padilla, J. L. (2020). Individual and societal
risk factors of attitudes justifying intimate partner violence against women: A multilevel cross-
sectional study. BMJ Open, 10(12), e037993. 
Simons, M. , & Khan, E. (2018). Working with media to prevent violence against women-the
uncovered intervention. Australian Journalism Review, 40(1), 51–63. 
Starr, C. (2017). When culture matters: Frame resonance and protests against femicide in
Ciudad Juarez, Mexico. The Qualitative Report, 22(5), 1359. 
Staudt, K. (2021). Violence and Activism at the Border. University of Texas Press. 
Toledo, Y. M. (2020). Representing violence against women in Latin American media. The
International Encyclopedia of Gender, Media, and Communication, 1–4. 
Usta, J. , Murr, H. , & El-Jarrah, R. (2021). COVID-19 lockdown and the increased violence
against women: understanding domestic violence during a pandemic. Violence and Gender,
8(3), 133–139. 
Vayá, I. L. , Zurbano-Berenguer, B. , & Edo, A. (2020). Femicides in native digital news outlets:
Greater and better coverage? A study of violence against women in the Spanish media.
Observatorio (OBS*), 14(1), 45–64. 

 
Integration of digital technology in TV production 
Abdel-Fattah, F.-A. (2017). Media convergence and. Al-Arabi Publishing and Distributing. 
Abu-Arqoub, O. (2019). The model of smart newsroom and using advanced means of
communication. Aljazeera Media Institute. 
AJ Labs . (2018, January 7). We’ve analysed 6,500 images that appeared on our homepage
and here is what we’ve learned. Medium. https://medium.com/@ajlabs/weve-analysed-6-500-
images-that-appeared-on-our-homepage-and-here-is-what-we-ve-learned-650fdedf4a45 
Al-Dabaa, R. (2011). Quality television. Dar Al-Fajr for Publishing and Distribution. 
Aljazeera English . (2016, November 1). Al Jazeera celebrates 20th anniversary.
https://www.aljazeera.com/news/2016/11/al-jazeera-celebrates-20th-anniversary-
161101054328600.html 
Aljazeera Network . (2020, January 5). Our story is telling. A truly global network.
https://www.aljazeera.com/aboutus/



Alsaady, M. (2019). Integration of communication in new media. AlphaDoc. 
Broadcasters’ Audience Research Board BARB . (2018, May 5). The annual viewing report.
https://www.barb.co.uk/trendspotting/analysis/annual-viewing-report/ 
Dennis, E. E. , Martin, J. D. , & Hassan, F. (2019). Media use in the Middle East, 2019: A
seven-nation survey. Northwestern University in Qatar. Northwestern University in Qatar. 
Eliades, N. (2006, June 6). The rise of Al Jazeera. University for Peace-Monitor.
http://www.monitor.upeace.org/innerpg.cfm?id_article=370 
Eurodata TV Worldwide . (2019). One television year in the world. Médiamétrie.
https://www.glance-mediametrie.com/en/one-television-year-world-
1#:~:text=According%20to%20Glance%20report%20%E2%80%9COne,context%2C%20broadc
asters%20adapting%20their%20offer 
Global Media & Entertainment Center . (2013). 6 trends that will change the TV industry. EY
Global Organization. 
Grübler, A. (2003). Technology and global change. Cambridge University Press. 
Harford, T. , Shedd, E. , & Mortensen, N. (2018). The viewing report. Broadcasters’ Audience
Research Board “BARB”. 
Icfj, T. I. (2019). The state of technology in global newsrooms. ICFJ. 
Kilic, S. O. (2018). Al Jazeera beyond the news feed. The Author. 
Kroon, R. W. (2010). An Encyclopedic dictionary of media, entertainment and other audiovisual
terms. McFarland & Company. 
Lochrie, M. , & Coulton, P. (2011). Mobile phones as second screen for TV, enabling inter-
audience interaction. Proceedings of the 8th international conference on advances in computer
entertainment technology, USA, 1–2. 
Newman, N. (2016, 2017, 2018, 2019, 2020, 2021). Reports of journalism, media, and
technology trends and predictions. Reuters Institute for the Study of Journalism. 
Nielsen, R. K. , Cornia, A. , & Kalogeropoulos, A. (2016). Challenges and opportunities. Reuters
Institute for the Study of Journalism. 
Satti, M. A. (2019). AlJazeera Arabic and AlJazeera English websites: Agenda- setting as a
means to comparatively analyze online news stories. Communication & Society, 1–13. 
Schaeffler, J. (2018, April 2). 6 more trends driving the future of TV. Multichannel News.
https://www.multichannel.com/blog/6-more-trends-driving-future-tv-404274 
World Newsmedia Networks WNMN’s . (2015). Global digital media-trendbook 2015. WNMN’s. 

 


